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PAINESVILLE NURSERIES 


FRUIT TREES 

Small Fruits 
DECIDUOUS TREES 
EVERGREEN TREES 
SHRUBS 

Hardy Vines 
ROSES 

Best Field Grown 
HARDY PERENNIALS 

al) S POT GROWN ANNUALS 

BEDDING PLANTS 


DECORATIVE PLANTS 
BULBS 


FULL LINE OF SEEDS 
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SINCE 1854 


THE STORRS & HARRISON CO. 


“Painesville Nurseries” 


PAINESVILLE, Lake County, OHIO 
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THE NATIONAL JOURNAL OF COMMERCIAL HORTICULTURE 








ee 
New York State Grown 


FRUIT TREES 


Specializing in Car Lots 
of 


APPLE - PEAR - PEACH 


Special prices on 
BARTLETT PEAR, BALDWIN APPLE, 
ELBERTA PEACH 





Also a Full Line of 
ORNAMENTAL TREES 
SHRUBS AND ROSES 
American Arbor Vitae 
Lombardy Poplars 


W. & T. SMITH CO. 


GENEVA, N. Y. 


Organized in 1846 1,000 Acres in 1928 








GRAFTING 
EVERGREENS 


We have been growing a special 
grade of Norway Spruce for graft- 
ing stocks. 


These trees have been transplant- 
ed, are straight-stemmed, sturdy 
trees, ranging from 3-16 to 1-4 
inch in caliber. 


They have an abundance of roots, 
are healthy, and will make excel- 
lent foundation for all varieties 
of Colorado Blue Spruce. 


The Sherman Nursery Co. 


CHARLES CITY, IOWA 
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Best Tree Digger on Earth 











Write for Descriptive Circular and Prices 


Stark Brothers 


NURSERIES AND ORCHARDS COMPANY 
* a 
Missouri 














‘MONROE 
NURSERY 


ESTABLISHED 1847 


FRUITS AND ORNAMENTALS 
CATALPABUNGEI 
TEAS MULBERRY 
LOMBARDY POPLAR 
WEIR CUTLEAF MAPLE 


GRADED RIGHT 


I. E. ILGENFRITZ’ SONS CO. 
Monroe, Michigan 
Manufacturers of Ilgenfritz Planting Machines and Digging Plows 











Source of RELIABLE Nursery News 
Is the Nursery Trade Journal 


Exclusively for Nurserymen 




















Those who are content 
with a side issue 
Get side issue results 


The only publication in America devoted to the Nur- 
sery Trade in general as a Main Issue is the 


AMERICAN NURSERYMAN > a 
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American Nurseryman Directory of American Plant Propagators: 


Listing Nursery Concerns Which Specialize in Production of Young Stock 


Including That Which Has Heretofore Been Imported 


The American Plant Propagators’ Association, Organized in 1919, Will Hold‘Its Eleventh Annual Meeting 
in Boston, Mass., July 16, 1929. H. L. Haupt, Hatboro, Pa. 
TWO-INCH BLOCKS ONLY ARE SOLD IN THIS DIRECTORY. 


CONTRACT, 





POPPI 


EACH BLOCK $5.00 PER MONTH UNDER YEARLY 
INCLUDING PUBLICATION TWICE A MONTH, ON THE 1ST AND 15TH 
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Hill's Evergreens 


2 CoMPLETE assortment of lining out 
sizes. Also larger grades for Landscaping. Send 
for our wholesale catalog. Also descriptive book- 
let in colors. 

D. HILL NURSERY CO. 

Evergreen Specialists 

Largest Growers in America 

Box 402 Dundee, Illinois 


NAPERVILLE NURSERIES 


Headquarters for 
LINING OUT STOCK 
Large Assortment 
WELL GROWN—NONE BETTER 
See Our Lists Before Buying 


NAPERVILLE DuPage County ILLINOIS 











WE HAVE THEM 
- You May Want Some 
. Norway, Sycamore and Silver 
Maples; Pin, Red, Mossy Cup, 
Catesbaei and Willow Oaks. 

Butterfly Bush, Dogwoods, Deut- 
zias, Forsythia, Spireas, etc. 

Our Trade List is ready. 
Get next to one. 


Scotch Grove Nursery 


Growers of 


EVERGREEN S 
Lining Out 


GOOD ASSORTMENT 
STANDARD SORTS 
Price List on Request—Established 1871 








NEW PRICE LIST 


HEMLOCK 

ARBOR VITAE 

NORWAY SPRUCE 

SCOTCH PINE 

BALSAM 

CANOE BIRCH 

SUGAR MAPLE 
and other Evergreens, Shade Trees, 
Shrubs, Ferns, and Perennials. 


GEORGE D. AIKEN 


PUTNEY, VERMONT 








Franklin Forestry Co. 
Nurseries at 
COLRAIN and SUDBURY, MASS. 


FOREST NURSERY STOCK 
CONTRACT FOREST PLANTING 


Send for our catalogue 


89 State Street 








MILLIONS OF THEM 
Seedlings—Transplants—Cuttings 


Grown under glass 
Also Apple Trees, Shade Trees, 
Hedgeplants, Shrubs, Vines, Peony. 


Send for our latest Bulletin 


Sherman Nursery Co. 


The largest growers of Evergreens 
in the world 


Charles City, lowa 


} RARE AND CHOICE CONIFERAE 
} AZALEAS 


(Evergreen and Deciduous.) 


§ FLOWERING SHRUBS, 


VINES and CLIMBERS 


> 

7 

» We produce the greatest variety of 
| Herbaceous Plants and Field Grown 
, 


ROSES in America. Ask for our 


r wholesale price lists. 


’Bobbink & Atkins 


Rutherford, New Jersey 





ar tlantic Nursery Co. scorch GROVE, sata. BOSTON, MASS. 
EVERGREENS | $ Broad LeafEvergreens} | EVERGREENS 
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SEEDLINGS and TRANSPLANTS 
FOR LINING OUT 


WRITE FOR OUR PRICE LIST 


THE NORTH-EASTERN FORESTRY CO. 


“WE GROW OUR OWN TREES.” 
CHESHIRE, CONNECTICUT 
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Canada Hemlock 





* 


Lining Out Stock 


Good assortment of 


DORMANT STOCK 


Unusually bushy, recently transplanted heavy 
rooted stock. Northern grown—splendid values. 
Quality Height Each 10 100 
3 times trans. B&B, 3 to 4 ft. $3.50 $30.00 $250.00 
3 times trans. B&B, 2 to 3 ft. 2.50 20.00 175.00 
3 times trans. B&B, 18 to 24 in. 2.00 15.00 125.00 


ROSES 
he Shrubs Cannas 





still on hand Quality Height Each 10 1000 
; twice trans. 18 te 24 in...” 8.00 » 80.00 » "780.00 Lining-out Evergreens 
ce trans. ° BEise a v . 
See our latest bulletin. twice trans. 12 to 18 in... 7.50 70.00 650.00 & er 


Prices f. o. b. Framingham, Mass. 
Packing charged at cost. 


ADDRESS BOX N-2 


Write for copy. 


Onarga Nursery Co. 


CULTRA BROS., Mgrs. 
Onarga, Illinois 


Send for Trade-List 


The CONARD-PYLE Co. 


ROBERT PYLE, Pres. West Grove, Pa. 


“More than 28 years’ experience” 








FRAMINGHAM CENTRE, MASSACHUSETTS 


THIS SPACE 




















American Fruit Tree Seedlings that 
never miss. Only seedlings with sus- 


Evergreen Transplants 


tained quality. Many large Nurserymen 100 1000 
that have tried them, are adopting them. $5 00 Pp er M 0 n th Balsam Fir, 4-8 in. x ....... $6.00 pm 
We offer for next winter’s delivery: ° Amer, Arbor Vitae, 4-8 im. x... 5.00 40. 


Amer. Arbor Vitae, 8-12 in. x.. 7.00 60.00 


Under Yearly Term Amer. Arbor Vitae, 12-18 In, x. 15.00 140.00 


Branched Root Apple Seedlings. 


Mazzard, Mahaleb, P. Calleryann. . — Canada Hemlock, 4-8 in. x ... 8.00 70.00 
Pr. Myrobolan, Catalpa Speciosa, Including publication 1st and 15th. Canada Hemlock, 8-12 in. x . .15.00 125.00 
Ulmus Parvifolia, R. Multiflora Jap. TWICE A MONTH AT SINGLE RATE These evergreens were transplanted 


spring of 1927 and have nice bushy tops 
and good roots. 


L. E. WILLIAMS NURSERY CO. 
Box 58, Exeter, N. H. 


Large Stock Flowering Trees and Shrubs 


VISTICA NURSERIES, Inc. 


118 North Ophir St. Stockton, Calif. 


Chief Exponent 
of the Nursery Trade 
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DIRECTORY OF NURSERY TRADE ASSOCIATIONS OF AMERICA 











American Association of Nurserymen— 
Charles Sizemore, secy., Louisiana, Mo.; 
July 16, 1929, Boston, Mass. 

Alabama Nurserymen’s Association—Dr. 
F. T. Nye, Secy., Irvington. 

Arkansas Nureerymen’s Ass’n.—J. E. Britt, 
Secy., Bentonville. 

California Assn. of Nurserymen—Henry 
W. Kruckeberg, 340 S. San Pedro St., Los 
Angeles, Cal. 

Connecticut Nurserymen’s Association— 
A. E. St. John, Sec’y., Manchester, Jan. 
1929, Hotel Bond, Hartford. 

Eastern Canada Nurserymen’s Associa- 
tlon—Chas. K. Baillie, Secy., Box 158, Wel- 
land, Ontario. 

Eastern Nurserymen’s Association—Fred 
Worsinger, Sec’y., Tacony, Pa. 

Fruit and Flower Club of Western New 
York—J. C. Hoste, Newark, N. Y. 

Illinois Nurserymen’s Association—N. E. 
Averill, secy., Dundee, Ill., Jan. 16-18, 1929, 
Hotel Sherman, Chicago. 

lowa Nurserymen’s Association—Harold 
J. Parnham, secy., Capitol City Nurs., Deg 
Moines. Nov. 14, 1928, Cedar Rapids. 

Kaneas Nurserymen’s Association—James 
N. Farley, Sec’y., Topeka. 

Kentucky Nurserymen’s Association—Al- 
vin Kidwell, Secy., St. Matthews. 

Massachusetts Nurserymen’s Association 
we H. Thurlow, secy., West New- 
jury. 


Michigan Association of Nurserymen—C. 
A. Krill, secy., Kalamazoo. 

Minnesota Nurserymen’s Association— 
W. T. Cowperthwaite, Secy., 20 W. Fifth St., 
St. Paul. 

Mississippi Nurserymen’s Association—M. 
B. Allen, Lilydale, sec’y. 

Missouri Nurserymen’s Association— 
George H. Johnston, secy., Kansas City 
Nurs., Kansas City, Mo. 

Nebraska Nurserymen’s Association— 
Ernst Herminghaus, Secy., Lincoln. 

New England Nurserymen’s Association— 
W. N. Craig, Sec’y., Weymouth, Mass. 

New Jersey Association of Nurserymen— 
John Marseille, secy., Wyckoff, N. J. 

New York Nurserymen’s Association— 
Charles J. Maloy, secy., Rochester,, N. Y., 
Jan. 9-10, 1929, Seneca Hotel, Rochester, 
x. ¥. 

Northern Retail Nurserymen’s Association 
—C. H. Andrews, secy., Minneapolis, Minn. 
Jan. 8, 1929, Minneapolis, Minn. 

Ohio Nurserymen’s Association — Royce 
Pickett, secy., Clyde. 

Oklahoma Nurserymen’s Association—W. 
E. Rey, sec’y., Oklahoma City, Jan. 16, 1929, 
Huckins Hotel, Oklahoma City. 

Pacific Coast Association of Nurserymen— 
C. A. Tonneson, Sec’y., Burton, Wash., July 
1929, Walla Walla, Wash. 

Pennsylvania Association of Nurserymen 
—Floyd S. Platt, secy., Morrisville, Pa. 


Rocky Mountain Nurserymen’s Asen.—- 
Chas. C. Wilmore, Secy., Box 382, Denver. 

Rhode Island Nurserymen’s Association— 
Daniel A. Clarke, Secy., Fiskeville. 

Rio Grande Valley Nurserymen’s Assn.— 
H. L. Bonnycastle, secy., Mercedes, Tex. 

South Dakota State Nurserymen’s Asso- 
ciation—J. B. Taylor, sec’y., Ipswich. 

Southeastern Nurserymen’s Ass’n.—Otto 
Buseck, Sec’y., Asheville, N. C. 

Southern Alabama Nurserymen’s Ass’n.— 
W. H. Pollock, secy., Irvington. 

Southern California Nurserymen’s Ass’n— 
A. W. Jannoch, Pasadena, Cal. 

Southern Nurserymen’s Association—W. 
C. Daniels, Sec’y., Pomona, N. C., Sept. 11- 
12, 1929, Birmingham, Ala. 

South Texas Nurserymen’s Ass’n.—W. R. 
McDaniel, Sec’y., Alvin, Tex. 

Southwestern Nurserymen’s Association— 


Thomas B. Foster, Sec’y., Denton, Tex., 
Sept. 4-5, 1929, Fort Worth, Tex. 
Tennessee Nurserymen’s Association— 


Prof. G. M. Bentley, secy., Knoxville, Tenn. 
Twin City Nurserymen’s Association—H. 
G. Loftus, Sec’y., St. Paul, Minn. 
Western Association of Nurserymen— 
George W. Holsinger, secy., Rosedale, Kan. 
Western Canada Nurserymen’s Assooila- 
tion—T. A. Torgeson, Sec’y., Estevan, Sask. 
Wisconsin Nurserymen’s Association—W. 
G. McKay, Sec’y., Madison. 








the price will be right. 


and grown right. 


of varieties and sizes. 


block of Pear. 








Forsythia Intermedia Spectabilis 
(Showy Border Forsythia) 


By all odds the very best of the upright Goldenbells. The most florifer- 
ous, hardiest and largest bloom. Of all the Forsythias which have been 
grown in the Arnold Arboretum this is the most beautiful. 


We have over ten thousand (10,000) of this most worthwhile item and 


Let us quote you Spectabilis and any other items that you need. 
We have this year the heavy sizeable stock that you have always needed. 
An 1 pr pA fine lot of EVERGREENS in a full line, root pruned, 


Some EXTRA FINE VINES including 30,000 beautiful BOSTON IVY. 
Plenty of healthy and heavy SHRUBS in a most complete assortment 


EXCELLENT SHADE TREES spaced so as to develop the kind of tops 
you desire—and some of the larger sizes that are hard to find. 


As PRETTY FRUIT TREES as you want to see—including a real 


THE COLE NURSERY CO. 


“Everything That’s Good and Hardy” 
47 Years at 


PAINESVILLE, OHIO 








LABELS FOR NURSERYMEN 


THE BENJAMIN CHASE CO, 
DERRY, N. H. 








CLOSING TIME: 


FOR TRADE 
ADVERTISEMENTS 





1st of Month Issue 
First Forms: - 23rd each month 
Last Forms: - 25th each month 





AMERICAN NURSERYMAN—Semi-Monthly 


Pusat ene ented. coum dhasktt tats Giiiietlin ae dhins te 
American Fruits Pub’g Co., P. O. Box 124, Rochester, N. Y. 


15th of Month Issue 
First Forms: - 8th each month 
Last Forms: - 10th each month 








To the Trade Only 


We offer our customary extensive 
line of Fruit, Nut and Shade Trees, 
Flowering Shrubs, Choice Conifers, 
Broad leaved Evergreens, and Su- 
perior Portland Grown Roses. 

SPECIALTIES 

Fruit Tree Seedlings 

Ulmus Pumila Seedlings 

Cutleaf Weeping Birch 

Sycamore Maple purpurescens 

Pauls Scarlet Thornes 

Norway Maple Seedlings 

Rooted Manetti Stocks 

Norway Maple Whips 

Flowering Crabs 

Azaleas 

We have grafted a few thousand 
Franquette Walnuts on Eastern Black 
purposely for our Eastern Trade. 

It’s the Soil, Climate and the Know 
How that produces our Superior Qual- 
ity Ornamentals. 


Portland Wholesale 


Nursery Company 
East Washington at Sixth Street 
PORTLAND OREGON 








Largest and Best Supply of 


GRAPE VINES 
CURRANTS 
GOOSEBERRIES 


in all old and new varieties and 
grown in the famous Chautauqua- 
Erie Grape Belt. 

Sixty years’ experience in grow- 
ing and furnishing strong, fibrous 
roots of well-known HUBBARD 
COMPANY grade. 

Prompt shipment. 

Attractive prices 
quantity lots. 


T. S. Hubbard Co. 


FREDONIA, N. Y. 


made on 











Say you saw it in “American Nurseryman” 























EDITORIAL DEPARTMENT—C | Ou any sub- 
Jeet connected with Commercial Horticulture, Nurseries or Ar- 
boriculture are cordially invited by the Editor; also articles on 
these subjects and papers p for conventions of Nursery 
or Horticultural associations. We also shall be pleased to re- 
produce photographs relating to these oe. Orchard Scenes, 
Cold Storage Houses, Office Buildings, Fields of Stock, Specimen 
Trees and Plants, Portraits of Individuals, ete. All photographs 
will be returned promptly. 

Advertising—Advertising forms close on the 25th of each 
month. If proofs are wanted, copy should be on hand one week 
earlier.. Advertising rate is $2.80 per column-width inch. 

“AMERICAN NURSERYMAN” is distinctive in that it 
reaches an exceptional list and covers the field of the business 
man engaged in Commercial Horticulture—the carlot operator. 
Here is concentrated class circulation of high character—the 
Trade Journal of Commercial Horticulture, quality rather than 
quantity. 

“AMERICAN NURSERYMAN” will not accept advertise- 
ments that do not represent reliable concerns. 

SUBSCRIPTIONS—“AMERICAN NURSERYMAN,” published 
semi-monthly, on ist and 15th, will be sent to any address 
in the United States for $2.50 a year; to Canada or abroad for 
$3.00 a year. Single copies of current volume, 20c; of previous 
volumes, 25c. 
| RALPH T. OLCOTT 

Editor, Manager 





AMERICAN NURSERYM 





AMERICAN FRUITS PUBLISHING COMPANY INC. 


AN ---- October 1, 1928 


WHAT THIS MAGAZINE STANDS FOR—Clean 
commercial news of the Planting Field and Nursery. An honest, 
fearless policy in harmony with the growing ethics of moders 
b methods. 

Co-operation rather than competition and the encouragement 
oc that makes for the welfare of the trade and of each of tts 
units. 

Wholesome, clean-cut, ring true independence. 

INDEPENDENT AND FEARLESS—“AMERICAN NURSERY- 
MAN” makes no distinction in favor of any. It is untrammeled 
im its absolutely independent position and is the only Nursery 
Trade publication which is not owned by nurserymen. 

SThis Magazine has no connection whatever with a par- 
tieular enterprise. Absolutely unbiased and independent in all 
its dealings. 

Though it happens that its place of publication is in the east- 
ern section of the country, it is thoroughly National in its char- 
acter and International in its circulation. 

Its news and advertising columns bristle with announcements 
from every news corner of the Continent. 

It represents the results of American industry in ome of the 
greatest callings—Commercial Horticulture in all its phases of 
a Stock, Orchard and Landscape Planting and Distribu- 
tion. 




















39 State Street, 
Hechester, N. Y. 














Classified Business Announcements In this Issue 


AN INDEX OF CURRENT WANTS AND OFFERINGS IN THE NURSERY TRADE 


Aiken, George D........... ee 151 
American Bulb Company....Dutch Bulbs, Etc..............+.- 161 
American Landscape School.Landscape Instruction ........... 163 
Andrews Nursery Co........ ee RPT 161 
Atkins & Durbrow, Inc...... PN IN is ore wntndsiewsenasswas 154 
Atlantic Nursery Co......... EE soo 0 ape b6h0dennsetwas 151 
Balley’s Nursery, J. V. ...... Hardy Nursery Stock............. 161 
Barr Nurseries, B. F........ Pen TIOGE: hc ccvndscvesvvcecess 164 
Barr Nurseries, B. F........ ee Per eee 162 
Bernardin, E. P. ..........-. General Nursery Stock............ 163 
Bobbink & Atkins........... Broadleaf Evergreens ............ 151 
Bolling Farms Nurseries....Shrubs, Evergreens, Etc.......... 165 
Borling Nurseries, H. A.....Peach Trees .............eeeeeees 164 
Bountiful Ridge Nurseries...Special Announcement ........... 164 
Burr & Company, C. R...... Special Announcement ........... 154 
Burson, GB. He ..ccccvcccccess Special Announcement ........... 161 
Champion & Son, H. J....... a a eee 165 
Chase Company, Benjamin...Nursery Labels ...............+.- 152 
Cole Nursery Co............ Shade Trees, Shrubs.............. 152 
Commercial Nursery Co..... Special Announcement ........-.. 165 
Conard-Pyle Company ...... RE SEE Ic way op ctcccsdBacta 151 
Cultra Brothers ............ ON TIE on. 65a cewccernessas 151 
Cyelopedia of Horticulture...Standard Works ...............+.. 166 
Dayton Milling Co.......... Buckwheat Hulls Mulch.......... 164 
PENS seeucencdcoeved Growers of Young Stock......... 151 
POE, THORN As .ccccccscoed PE. WIE «oie svinndanecews nanos 165 
SED FURR accccssccceess Pe ee ee 166 
DuPont de Nemours Co., E. 1,Plant Disinfectant ............... 161 
Essig Nursery ............-. Small Fruit Plants.......... Be oas 165 
Fleu, Jr., Conyers B......... (ke eee 161 
Floricultural Illustrating Co. Color Plates .........-..-.ee008. 161 
Felins Tying Machine Co....Tying Machines ..............+.. 167 
ere Farm Suitable for Nursery........ 166 
Foreet Nureery Co........... General Nursery Stock........... 161 
Foster Nurseries ........... Grape Vines, Ete........ccccccces 164 
Franklin Forestry Co........ Lining Out Steck. .....cccsccccces 151 
Graettinger Nursery ........ Special Announcement ........... 164 
Griffing Nurseries .......... Coniferous Evergreens ........... 154 
a Ce European Seed House............ 164 
Harmel Peony Co. ......... a. METTTUCEEELEVITCR ELECT 166 
PORES GGG, cc cscccccocceces Tree and Shrub Seeds........... 163 
Hill Nursery Co., D........ Evergren Plate Book............. 161 
Hill Nursery Co., D.......... Evergreen Specialists ............ 168 
Hill Nursery Co., D.......... ee 151 
Hobbe & Sons, C. M......... General Nursery Stock............ 154 
Home Nursery Co. .......... SE SEE. nce waewensctueneus 165 
eee & Gan We Ve cewnvcas PORE acai ccesssacvencscives 165 
Horticultural Advertiser ....English Trade Periodical......... 164 
Howard-Hickory Co. ........ PN PE ve nttexnacisuduntcesees 164 
Howard Rose Co............ PEE pdccasdksouedeudiuvessenws os 165 
Hubbard Company, T. S..... Grape Vines, Berry Plants........ 152 
Huntsville Wholesale Nurs...General Nursery Stock........... 167 
iigenfritz’ Sons Co., |. E.....Fruits and Ornamentals........... 150 
Independence Nurseries . DOORS. «0 << cnccevvesi¥ahebivu vices 165 
Sieh Ga, Ghee. Fo. ccceccces Irioh Tree Mever;.....ccccccccecs 164 
Jackson & Perkins Co....... Chas. Detriche Nurs. Agent....... 161 
Jackson & Perkins Co..... Ornamental Stock ............00: 163 
Kelsey Nursery Service.... General Nursery Stock........... 161 
Leonard & Son, A. M....... Nureery Teele .:..6..ccsccccccces 161 


Little Tree Farms........... Special Announcement ........... 151 
Se ee Norway Maple ......ccccsecccsces 166 
Lovett, Lester CG... ccccceccs Privet and Berberis............... 163 
Lutz Peony Farms ......... POOIED donc ccccvcsvavccsepeneasice 166 
Cee Ge Geet, We Ce cces tienes Special Announcement ..........- 162 
Matzeder Nursery, A. B.... Catalpa Bungei ............+++54 162 
SROTTUNE, DOD, Bacccccseciesecad Hydrangea Specialist ............. 165 
Monroe Nursery ........... Fruits and Ornamentals........... 150 
Monticello Nursery Co....... Pecan Trees, General Nur. Stock. .165 
Mosbek, Ludwig ............ HVOPTHTOORD 2. cece cccccccccccccces 151 
Mosbek, Ludwig ............ Special Announcement .......-... 164 
Meuntain View Fioral Co....Portland Roses ..............0055 161 
Mt. Arbor Nurseries........ Special Announcement ..........- 167 
Mullikin, Florist ............ Bie GRFUSS cc ccicvcccegecccccces 164 
Naperville Nurseries ........ Voung Bteek ..ccccsccscccccecces 151 
Neosho Nureeries Co....... Tree DIOGO co cccccccccegcccseses 164 
Northeastern Forestry Co...Evergreen Seedlings, Transpl’ts. ..151 
Norton, Arthur L........... Pin Oak Seedlings............+..+ 161 
Ohie Nursery Company ..... Paper Labele .......ccccccccccens 165 
Onarga Nursery Co......... Ornamental Nursery Stock........ 150 
Onarga Nursery Company.. Lining Out Stock..............+.. 151 
Painesville Nurseries ....... General Nursery Stock............ 149 
Park Nursery So............ Forest Tree Seedlings, Etc........ 164 
Parsons Wholesale Nurseries,General Nursery Stock........... 163 
Portiand Wholesale N. Co....Special Announcement .......... 152 
Princeton Nurseries ....... General Nursery Stock........... 162 
PO. Os Mis csendsctenasun Humus, Leafmold ..........+.+++: 165 
Process Color Printing Co...Color Prints .......-..+.s+seeeees 161 
ey Strawberry Plants, Blackberry... .161 
Ramsey & Co., L. W......... Advertising for Nurserymen...... 165 
Reed, W. C. & Son........... Cherry, Apple, Plum...........+.+. 154 
SOU PUN, HDi ass ccavccsond PROTOD. 2 cccccdcccecsnecegecceososs 165 
Scarff’s Sons Co., W. N. ..... Small Fruit Plants............... 163 
Schifferli & Son Nur., F. E.. Small Fruit Plants............... 162 
Scotch Grove Nursery....... Evergreens .....ccccccccscccccens 151 
Sherman Nursery Co........ Grafting Evergreens ..........++. 150 
Sherman Nursery Co....... BEVOTGPOONS 0. ccc ccccccccccccccces 151 
Simpson Nursery Co......... ine TOR: 6c 654000 eueeeasben 165 
Skinner @ Co., J. H.......... Patt: FORE kc ccdcct catcsencdeoses 161 
Smith Co. W. & T......... Fruit Trees, General Nur. Stock. ..150 
Southern Nur. & Landscape.. Peach Seed .......-..+ee+eeeeeeee 162 
Stark Bros., N. & O. Co...... Special Announcement .......-... 150 
Storrs & Harrison Co....... General Nursery Stock........... 149 
Titus Nursery Ge. ...0.05008 Shade Trees ......cceccccccvcvces 162 
Tschetter, John H.......... DAMNED. os cccccccccccscevesesene 162 
United Litho @ Ptg. Co...... Plate Books, Catalogues.......... 161 
Vincennes Nurseries ........ Fruit Trees ....cccccccsesscceces 154 
Vistica Nureeries, Inc. ...... Fruit Tree Seedlings............. 151 
WOOMERD ccccccccesccvccsenses Landscape Architect ..........+++ 166 
PE Stnccecetaahenedenes Perennial Grower .........++0055 166 
RPE Gévendenncwsn eee GAISBMAR coc ccecccccccevccrveceser 166 
Washington Nursery Co. ....Special Announcement ........... 162 
Wayside Gardens Co....... Hardy Perennial Plants........... 167 
Westcroft Gardens ......... Surplus Nursery Stock..........-.. 162 
West @ Geum, Te Buccenrcece’ General Nursery Stock.........-.. 165 
Westminster Nursery .......Cal. Privet, Etc......-..++seeeees 165 
Williams Nur. Co., L. E...... Lining Out Stock......-..+..++..-451 
Willis Nurseries ............ Special Announcement ........... 167 
Wilson @ Co., C. E......... Conn-Brewn BteeK ..cccccccccces 166 
Young, Robert C........... po , PPTTETIT ITIL TTT 163 
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Bridgeport Nursery 


Established 1875 
Carload lots for Fall 1928 


CHERRY PEACH APPLE 


CATALPA BUNGEI 


one and two year heads 
SHADE TREES 


and a general line of 


SHRUBS EVERGREENS 
PERENNIALS ROSES ETC. 


C. M. HOBBS & SONS 


BRIDGEPORT, INDIANA 


Largest Nursery in Indiana 

















Coniferous Evergreens 


Including Arborvitaes, Cedars, Cypress, Junipers, 


Pines, Retinospora, etc. 


BROADLEAVED EVERGREENS 


Abelia, Camphors, Cherry laurel, Gardenias, Feijoas, 
Holly, Magnolia, Nandina, Pittosposum, Ligustrums, 
(all kinds) Pyracantha, Viburnums, etc. 


DECIDUOUS SHRUBS 


Crape Myrtles (all kinds) Deutzia, Pomegranate, 


Spirea, etc. 
PALMS 


Cocos Australis, Phoenix Canariensis, Washingtonias, 
etc. 


SHADE AND ORNAMENTAL 
TREES 


Arizona Ash, Elms, Oaks, Poplars, Tallow Tree, Texas 


Umbrella, etc. 
ALL THESE 


And others in many sizes at reasonable prices. 


LANDSCAPE MEN—READ THIS 


While not of general interest to Nurserymen, we have 
grown for exclusive use of the Landscape Trade a few 
large, well formed specimens of nearly all the best 
varieties above. Write for particulars. 


INVESTIGATE 
Our Fall 1928 illustrated Wholesale Catalog before 
you buy. Send for it today. 


GRIFFING NURSERIES 


104 Rosedale Road BEAUMONT, TEXAS 
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DON’T MISS THEM! 





October 1, 1928 








More Fall Profits 











C. R. Burr & Company, Inc. 





Our Good Assortment of General 
Nursery Stock, and our Snappy 
Shipping Service make it possible 
for you to get just about what you 


want now. 


FALL BULLETIN NO. 1 JUST OUT. 
TELLS YOU WHAT WE CAN DO QUICK. 


MANCHESTER, CONNECTICUT 
General Nurserymen 


We do not Sell at Wholesale to Retail Buyers 
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A Natural Medium for Growing Roots 





Roots grow more vigorously and develop a great 
deal faster and throw out many more feeders in Peat 
Moss than in any ordinary garden soil. 

\ In fact Peat Moss seems to be the greatest root in- 

\ cubator known. All kinds of tests with seeds, cuttings, 

potted plants and general outdoor plantings have 

) proved that where Peat Moss was used, either alone or 

/ in mixtures ranging from one quarter to one third GPM 
and the balance soil, far better results were secured. 

As the leaf and flower produced by a plant are in 

; direct proportion to its root development, you can 

| readily see what an important part GPM plays in pro- 

ducing good plants. 





Let us send you our literature telling more about 
this wonderful soil conditioner, or better still let us 
send you a test bale containing enough GPM to cover 
16 sq. ft. one inch deep for $1.50. You will find it 

j cheaper and more satisfactory than manure. 


ATKINS & DURBROW, Inc. 32-4 Burling Sip 


IMPORTED MOSS 
TORF MULL 

















Vincennes Nurseries 
W. C. REED & SON 





VINCENNES, IND. 


Announcements 


For Fall 1928 and Spring ’29 


CHERRY—One year, in car lots or less 
Both Sweets and Sours 


CHERRY—2 year—all grades 
Limited amount of both Sweets and Sours 








PEAR and PLUM—XX & 11/16 leading varieties 
TURLEY APPLE Trees—One year Buds, 4 to 6 ft. 
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California Nurserymen in Annual Session 


National Publicity Campaign Unanimously Indorsed—Subscription Pledges Coming 
in at 100 Per Cent—Important Discussion of Live Trade Topics—New Officers 


IGHTEENTH annual convention of the 
E California Association of Nurserymer, 

in Beverly Hills, near Los Angeles, 
Sept. 27-29 was a marked success. More 
than one hundred were present, represent- 
ing all the growing sections of the state. 

The program stressed quarantine ef- 
ficiency and remedial measures which was 
the subject of an address by Manager T. D. 
Chenoweth of Beverly Hills Nurseries; the 
purpose and scope of quarantine laws, dis- 
cussed by Lee A. Strong, assistant director 
of the California Department of Agricul- 
ture; standardized pest control measures, 
by the superintendent of Nursery service 
of the Department of Agriculture, Everett 
L. Smith. 

Fruit tree situation was discussed by 
Manager J. E. Bergtholdt of the Silva- 
Bergtholdt Nurseries, Newcastle, and by M. 
R. Jackson, manager of the Frisco Nursery 
Co. Distant markets for California orna- 
mentals was the subject of a talk of Roy F. 
Wilcox, Monticello. R. E. Page, Chino, dis- 
cussed problems of the smaller Nurseries. 

An important feature was a discussion of 
cooperation in the commercial plant indus- 
try, led by an address on the subject by 
John E. Pickett, editor of the Pacific Rural 
Press, San Francisco. Among those who 
participated were W. R. Wood, editor of 
the California Cultivator, Los Angeles; R. 
L. Scott, Beverly Hills; George F. Otto, 
San Diego; Walter A. Armacost, Sawtelle. 

Other program features were as follows: 

“Standards and Values in Ornamentals,” 
by H. J. Scherer, manager San Pedro Ranch 
Nurseries, Compton. 

Discussion: “Values Based on Quality 
and Costs,” by G. Edwin Murphy, Murphy 
Nurseries, Glendale. 

“Shall we Promulgate Standards,” by 
Theodore Payne, Seedsman, Nurseryman, 
Landscape Architect, Los Angeles. 

“Commissions and Credits,” by T. D. 
Chenoweth, Manager Beverly Hills Nur- 
series, Beverly Hills. 

Discussion: “The Nurserymen’s Credit 
Association,” by Mrs. Helen W. King, sec- 
retary, Los Angeles. 

“Citrus Fruits,” by Paul S. Armstrong, 
Secretary of the California Fruit Growers’ 
Exchange, Los Angeles. 

Discussion is invited from the floor of 
the convention. 

“Keeping Citrus Groves Clean,” by Rus- 
sell S. Woglum, entomologist California 
Fruit Growers Exchange, Los Angeles. 

“Improving Bulbous Plants by Selection 
and Breeding,” by Dr. A. D. Houghton, San 
Fernando. 





“The Southern California Bulb Indus- 
try,” by Thomas L. Hosmer, Secretary S.C. 
Bulb Growers’ Association, Compton. 

“Radio as a Means of Advertising,” by 
Fred C. McNabb, the Aggelar & Musser 
Seed Company, Los Angeles. 

Discussion: Determining Returns from 
Radio Advertising,” by Harold Baake, H. 
S. Baake & Son Nurseries, Sawtelle. 

“Creating a Radio Audience,” by D. R. 
Kruckeberg, the Theodore Payne Nurseries. 
Los Angeles. 

The main topic of the afternoon session 
of the second day was “The Industry’s Sur- 
vey and the Four-Year National Publicity 
Campaign” which was the subject of an 
informative address by C. E. Cary, director 
of the Educational Division of the Ameri- 
can Association of Nurserymen, Davenport, 
Ia. Mr. Cary’s address was similar to the 
one he made at the Memphis convention 
last month, of the Southern and South- 
western Nurserymen’s Association, sum- 
marized on page 136 of the Sept. 15 issue 
of the American Nurseryman. 

Great interest was manifested in the sub- 
ject. Secretary C. A. Tonneson, Pacific 
Coast Association of Nurserymen empha- 
sized the bearing of the campaign on Pa- 
cific Coast Conditions. John A. Armstrong 
showed how it would especially help Nur- 
serymen of California. 

Promptly upon the conclusion of the pre- 
sentation of the subject the California asso- 
ciation unanimously and enthusiastically 
indorsed the Nation-wide Campaign. 

Pledges of subscriptions for the Campaign 
Fund were made on the spot and later sub- 
scriptions followed in such degree that 
Director Cary reported the prospect of Cal- 
ifornia Nurserymen’s support of the move- 
ment to be 100 per cent. 

Besides this outstanding achievement at 
the Beverly Hills convention a strong plea 
was made for betterments in the inspection 
and pest control situation which it is hoped 
will be made possible by improved legisla- 
tion; endorsement was recorded of the 
standardization of Nursery stock as a basis 
of public confidence and for the establish- 
ment of prices based on values and costs. 
A sustaining fund, the nucleus of which has 
already provided additional revenue amount- 


ing to fully $2,000 per annum was given; . 


forty-seven new members were pledged. 

Fresno was selected as the next place of 
meeting. 

The newly elected officers are: President, 
T. D. Chenoweth; first vice-president, J. A. 
Armstrong; other vice-presidents: W. B. 
Clark, George C. Roeding, Jr., Albert Mor- 
ris, M. R. Jackson, R. D. Hartman. 


What Over-Production Does 


In his address at the Memphis convention 
last month C. A. Simpson, Monticello, Fla., 
said: 


“In looking up some statistics, I find 
there were 26,700 acres in Nursery stock 
in 1919, and that in 1926 it had increased 
to 54,700 acres—an increase of 104 per 
cent. I also find that during the last five 
years the Nursery sales had increased but 
16 per cent. From the above it will hardly 
take a Philadelphia lawyer to figure out 
why business with Nurserymen at present 
is rather slow, to say the least. 

“If any of us would increase our stock 
104 per cent and at the same time increas? 
our sales but 16 per cent, it would naturally 
follow that we were just about 88 per cent 
fools. And we would be. But that seems 
to be the situation we are now in. Most 
all Nurserymen have increased their pro- 
duction to a considerable extent, but in- 
creased their sales very little. One Nur- 
seryman, for two or three years, found he 
was short in a certain line of stock, and 
was compelled to buy from his neighbor 
Nurserymen. He decided that this had to 
stop, so in one year he increased his usual 
planting by about 500 per cent. This in- 
crease in stock came on the market last 
season for the first time, and he could not 
sell near all of it, even at a considerable re- 
duction in price. He made less money for 
the season than ever before, and he also 
caused other Nurseries in the same line to 
meet his low prices, and in the end many 
thousand dollars were lost by all concerned. 

“Let each Nurseryman grow only what 
he knows he can sell at a profit. Don’t 
try to grow enough in any line to supply 
the wants of all the Nurserymen who buy— 
let the other fellow have his legitimate 
share of the business. Spend your energy 
and time in trying to grow better stock, 
that will keep satisfied customers, and sell 
it at a price that will give you a profit.” 


Unique Specimen of Beech 

Frederick W. Kelsey, New York City, 
writes: “While self-grafted trees are not 
as rare as some other examples of horti- 
cultural and floral wonders, unique speci- 
mens of nature’s grafting are seldom found. 

In the grounds of South Orange, N. J. 
Lawn Tennis Club is an exceptionally large 
European beech where two trunks of the 
tree are united somewhat after the plan of 
the Siamese twins. This tree has a spread 
of the lower branches of about 100 feet 
diameter, reaching to or near the ground. 
The main trunk is divided into several 
parts with large divided trunks about five 
feet above the ground. Two of these 
trunks are about a foot in diameter, are 
connected by a branch more than four 
inches through, grown upright out of one 
of the trunks at an angle of about 50 de 
grees; and the upper end of this branch 
is grafted firmly into the other trunk, much 
as though the result had been obtained by 
hand grafting when the connecting branch 
was young and the bark of the trunk was 
also young and tender for grafting. 
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Advertising Campaign an Assured Success 


Planting Brings Beauty and Profit—There Is No Substitute—Nurserymen Have a 
“Corner” On This Cause and Effect—Cooperative Advertising the Answer 


A MILLION DOLLAR FUND TO REACH A BILLION DOLLAR MARKET 


By Walter W. Hillenmeyer, Hillenmeyer Nurseries, Lexington, Ky. 











within a short time should be available. 





SURVEY OF NURSERY INDUSTRY TO BE PUBLISHED 


Realizing that the survey of the Nursery industry completed this year for the 
American Association of Nurserymen contains a great dealof information, both 
interesting and valuable to each Nurseryman, it has been decided to have copies of 
it printed for distribution. The survey is being prepared for printing now and 








far in excess of sales and a gradual accumulation of surplus is beginning to show. 


[ IS obvious to any observant Nurseryman that the production of Nursery stock is 


Can any one suggest a better stimulus to sales than judicious advertising? 


Salesmanship is nothing else than convincing a prospect through some definite ap- 
peal that the product you offer is worth at least as much or more than the price you ask. 
Planting brings beauty and profit and there is no substitute. In other words, we have a 
“corner” on the very things that make the exterior a thing of beauty, utility and a joy 


forever. 
products. 


Cooperative advertising is no experiment. 
The experience of others justifies this state- 


Other industries will tell you that they did not spend their money but invested 
With the program as now submitted we need only the financial as- 


proper direction and funds to put it over. 
ment. 
it in future sales. 


Our fault heretofore has been our failure to call the public’s attention to our 


It needs only a well planned program, 


sistance of every Nurseryman in America to make it sure. 


Personally, I know that this million dollar drive is going to be successful. I am 
more confident that the potential billion dollar market is going to deliver us from our 


present profitless prosperity. 


say anything else than that the campaign will be a huge success. 


I have yet to find one man who is close to the situation 


How can it fail 


when the industry directs a unified and intensive drive towards the one objective of 
advertising the product that has the greatest of all human appeals? You, norl, can do 
but little against the inertia of a national market, but yet thousands of us united can 


do the job wonderfully well. 


immediate decision and prompt contribution should be the order of the day for those 
who have not contributed. Plant a few dollars in the field of opportunity and gather 
soon a golden harvest of satisfaction and profit, for these dollars will be like the 


biblican seed that fell on “good ground.” 


Yours for a Million Dollar Fund to reach a Billion Dollar Market. 





Millions Need Education in Planting of Home Grounds 


lions of people who need education in 

the planning and planting of their 
home grounds is borne out in a news story 
which appears in the September 7 issue of 
the New York World. 

The news story contains comments of 
some of the men who acted as judges in 
the Better Lawns and Garden Contest 
which the New York World conducted the 
past season for home owners who lived 
within the immediate vicinity of New York 
City. 

Regarding the comment on the need of 
planting education the news story says: 

“The comment was made by two or 
three of the judges that many per- 
sons (owning homes which had entered the 
contest) apparently had only vague ideas 
as to how a garden should be planned and 
planted and the suggestion was made that 
many home owners would doubtless wel- 
come and profit from educational material 


Ti: contention that there are still mil- 


dealing with flower gardens and their care.” 


When it is realized by every Nurseryman 
that this lack of education was discovered 
in the people who had enough interest in 
planting to enter the New York World 
contest, the condition of most of the mil- 
lions of other people in the New York City 
section can be imagined. 


The same lack of education and interest 
in planting was revealed as existing all 
over United States in a survey made last 
spring under the direction of the American 
Association of Nurserymen. The Nursery- 
men’s National Advertising Campaign, now 
being planned, was arranged partly be- 
cause it has been realized that once the 
American public is educated in planting, a 


vast market for Nursery products will be: 


created. 

The advertising campaign, as planned, 
will educate and interest millions of people 
in planting their home grounds. Millions 
of booklets will be distributed telling 


The Honor Roll 


Will Record Names of Those Who 
Subscribe to National 
Campaign 

URSERYMEN_ who - sub- 

scribe to the national adver- 

tising campaign will be re- 
cognized on an honor roll to be 
published from time to time as 
the collection of the funds pro- 
ceeds. 

The names on the roll will be 
furnished to the trade publica- 
tions and kept by the American 
Association of Nurserymen, that 
the industry may remember those 
who have helped to put across the 
progressive undertaking. 

Leaders of the industry, some 
of whom have already sent in 
their subscriptions by mail, with- 
out solicitation, are already in- 
suring themselves of a place on 
the record. 











people how to plant. Every advertisement 
of the campaign will describe to readers 
what may be called a well planted place. 

As a result of the campaign, America 
will have more well planted homes, and 
Nurserymen will profit from having helped 
to bring this condition about. 


Southern Auberctum 


At the Memphis convention of Nursery- 
men of the South last month O. W. Fraser 
proposed that the testing of plants sent to 
the park in Memphis to be named be ex- 
tended to a degree which will result in es- 
tablishment there of an arboretum for 
southern plants. 

The cooperation of the Memphis park 
authorities is assured. All that is neces- 
sary is for Nurserymen of the South to 
send plants, prepaid as to transportation 
charges, to the park board which will see 
to it that they are planted, that labels wil 
be preserved and proper care of the planis 
be taken—the plants to become the prop- 
erty of the Memphis Park Board and open 
to inspection by Nurserymen and the pub- 
lic. This plan was adopted. 

The committee presented its report on 
naming of varieties sent for testing; the 
report being adopted. 


All the land holdings of the Chandler 
Landscape & Floral Co., Kansas City, Mo., 
occupied by building and greenhouses were 
acquired last month by the J. C. Nichols 
Development Co., says the American Florist. 
The acquisition was through an exchange, 
J. C. Nichols deeding the Chandler organi- 
zation interest which he had in other local 
Nursery property. The Chandler business 
will remain indefinitely in its present lo- 
cation retaining ownership of those green- 
houses and buildings not acquired by Mr. 
Nichols. 
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Advertising Campaign to Mean Big Increase 


In Nursery Sales Says Member of American Association of Nurserymen’s Market 
Development Committee—Following the Lead of Other Successful Industries 


EVERY NURSERYMAN SHOULD GET BEHIND THIS MOVEMENT 


By M. R. Cashman, Clinton Falls Nursery Co., Owatonna, Minn. 


The National Publicity Campaign that is 
being launched by the Nursery industry of 
the United States is following the lead of 
a score or more of industries that have 
met with success far beyond their expecta- 
tions. 

Experts in national publicity work have 
repeatedly advised the Nurserymen that or- 
namentation of the home grounds, planting 
trees for shade and memorial purposes, al- 
so growing fruit for profit, as well as home 
consumption, appeals so readily to the 
American home owner that a well directed 
National Publicity Campaign would easily 
treble the present output of Nursery 
products. 

The executive board of the American As- 
sociation of Nurserymen, after careful 
study of the matter for several years, dur- 
ing which time an exhaustive study of the 
situation has been made, presented its find- 
ings to the National Convention at Denver, 
June, 1928. No recommendation was made, 
but the convention, after hearing the vari- 
ous reports and findings, enthusiastically 
decided to go ahead at once, and voted to 
spend a million dollars during the next four 
years, on a general publicity campaign for 
Nursery products. 

I have studied this matter for several 
years and am convinced that the action 
taken by the Denver Convention was a wise 
move, and I am sure the results of the 
campaign will be satisfactory to all. 

Planting trees and flowers appeals to every 
home owner, and when brought to his *t- 
tention through a National Publicity Cam- 
paign for beautifying homes, it will mean 
a vast increase in consumption of Nursery 
stock. Every progressive Nurseryman 
should get behind the movement. 


Cooperative Results Enthuse 

Industries which compete with the Nur- 
serymen, for the limited amount of money 
the American public has to spend, have 
been unusually active within the last few 
years, it is shown in the book, “Experiences 
of Associations in National Advertising,” 
recently issued by the Periodical Publish- 
ers Association of America. 

The success of their activity is borne out 
by the changes in their distribution and 
merchandising methods, their increased 
amount of advertising each year, and the 
increase in the number of cooperative cam- 
paigns starting each year. More than 50 
cooperative campaigns were in progress 
last year and the book states that the re- 
sults of their individual activity in the past 
has led them to increase their efforts each 
year. . 

Briefly, the activity of some of the vari- 
ous industries in cooperative advertising 
has been tabulated as: 

1. The face brick industry has increased 
its sales two and one-half times in six 
years. 

2. We all know what the florist has done 
with his “Say It With Flowers” campaign. 

3. Hawaiian pineapples have arrived via 
cooperative advertising. At one time they 
were a drug on the market. 

4. The annual sales of greeting cards 








taught differently. 





THE MINDS OF MILLIONS OF PEOPLE 


Are To Be Turned Toward Making Their Grounds More Beautiful and 
Fruitful—Survey Paved the Way 


indication of success, is actually going to turn the minds of millions 
of people toward making their grounds more beautiful and fruitful. 

That great prosperity lies waiting for the Nurseryman when this is 
done, was proved in the recent survey of the industry made for the 
American Association of Nurserymen. 

The survey showed that literally millions of homes that are not now 
planted, or only partially planted, are in that condition for the simple 
reason that the owners do not realize the bareness, drabness, and in some 
cases, the downright ugliness of their home grounds, 

This condition is due to the fact that the public has never before been 


Tin national advertising campaign, already under way with every 


In the survey it was found that the owners of the homes which are 
now well planted were the only ones who indicated that they were will- 
ing to do more planting. The owners of the unplanted, or poorly planted, 
homes who expected to do planting in the future were few and far be- 
tween. The latter group are the people who must be taught to know the 
value of a planted home. They constitute a great immediate market 
which will be a tremendous source of profit for the Nurseryman. 

The national advertising campaign is going to induce millions to do 
more planting. It is going to make them conscious of their home sur- 
roundings. It will also make them aware that their friends and neighbors 
are judging them by the appearance of their grounds. 

With this accomplished, the Nursery industry is going to be in a period 
of prosperity such as it has never before experienced. 








have jumped from $10,000,000 in 1913 to 
$55,000,000 in 1925. 

5. “Triple the Industry by 1931” is the 
program of the “Save the Surface and You 
Save All” campaign of the paint industry. 
This industry is now beginning the ninth 
year of its cooperative advertising. 

6. The National Kraut Packers Associa- 
tion recently started advertising and the 
results have been phenomenal. Sauer Kraut, 
once almost a taboo dish, is now served in 
the best homes and is a leader on the hotel 
menus. 

7. Sales of the Associated Tile Manufac- 
turers last year were 350% in excess of 
those in 1919. 

8. Sales have gone above production for 
the California Red Wood Association as 
the result of a three-year campaign started 
in 1926. 

9. The Laundryowners National Associa- 
tion has just began a campaign and they 
will spend more than a million dollars a 
year to increase their market. 

10. The National Association of Photog- 
raphers has been carrying on cooperative 
advertising for several years and have 
realized such splendid results that they are 
yearly continuing their efforts. 


Practically every industry that has start- . 


ed cooperative advertising, and has tasted 
its results, is annually being spurred on to 
greater activity. Cooperative advertising is 
no longer an experiment. It is an idea 
which is sound, sensible, practical and in 
tune with the times. It needs only a well 
planned program, proper direction, and 
funds to put it over. Other industries have 
found that the money they placed in co- 


operative advertising has not been spent, 
but invested in future sales. 

Annual budgets for cooperative advertis- 
ing last year extended from $30,000 to 
$1,000,000 annually. The largest percent- 
age of the budgets were less than $150,000 
a year, the amount planned for the Nursery 
industry, and were highly successful. 


More Japanese Cherry Trees—A grove of 
flowering Japanese cherry trees was an- 
nounced today as the gift to the Park Com- 
mission of Essex County, N. J., of Mrs. 
Felix Fuld, wife of the vice-president of L. 
Bamberger & Co., Newark, N. J. The trees 
have been purchased and await a develop- 
ment of Branch Brook Park, Newark, 
where they will be set out. The collection 
consists of twenty-eight varieties and 2,000 
trees, more than are in the grove in Wash- 
ington, D. C. 


Irrigation at Onarga—For purposes of ir- 
rigation by pipe lines Onarga, Ill, Nur- 
series have constructed a reservoir 14 feet 
square and 20 feet deep. It is believed this 
will be a marked aid in the production of 
lining out stock. Force pumps feed the 
reservoir from four wells. Enlarged plant- 
ing has necessitated increased storage shed 
spaee. 








Tennessee Horticultural Society—-The an- 
nual convention of the Tennessee Horticul- 
tural Society which has a membership of 
600 will be held in Nashville Jan. 16-17 with 
headquarters at Hotel Hermitage. There 
will be a large apple exhibit, and a banquet, 
besides the regular program. 
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FOUNDER OF AMERICAN NURSERY 
TRADE JOURNALISM 


HE FIRST Nursery trade paper in 
America was established in 1893, as 
long-time Nursery concerns know, 

and for nearly thirteen years was con- 
ducted under the personal and exclusive 
direction of Ralph T. Olcott, of Roches- 
ter, N. Y., who later founded the AMER- 
I1CAN NURSERYMAN on broad and un- 
trammeled lines. 


“The dean of Nursery Trade Journal- 
ists."—John Watson. 








IMPORTANCE OF THE TRADE 
PRESS 


In a recent address to men connect- 
ed with the press, President Coolidge 
said: 

“Whatever has to do with the col- 
lection and transmission of informa- 
tion to the public is of the highest im- 
portance. It is gratifying to know 
that this great service to America is 
in the hands of men of ability and 
patriotism. 

“There is a universal desire to 
serve the public in this capacity, not 
only interestingly, but candidly and 
helpfully. The fundamental institu- 
tions of our government scarcely ever 
fail to receive cordial support. The 
moral standards of society are 
strengthened and the _ intellectual 
vigor of the nation is increased and 
quickened by your constant efforts. 

“The press is also an important 
factor in the commercial and indus- 
trial development of our country. It 
carries an amount of scientific infor- 
mation which stimulates both the pro- 
duction and consumption of all kinds 
of commodities. 

“This service is always on the con- 
structive side of affairs, encouraging 
men to think better, to do better and 
to live better. Reaching through it. 
all, there is every assurance that to- 
day is better than yesterday, that to- 
morrow will be a better day than to- 
day and that faith is justified.” 








The “American Nurseryman” 
is highly indorsed individually and 
collectively by the American Associa- 
tion of Nurserymen and by more than 
a score of district and state trade as- 
sociations In the United States and 
Canada. 














The Mirror of the Trade 





THE CAMPAIGN IS UNDER WAY 


With the drive for the National Adver- 
tising Fund already underway, the entire 
Nursery industry is interested in how the 
money is going to be proportionately col- 
lected from more than 3,000 Nurserymen ia 
all parts of the United States, in time to 
start the Campaign in the national maga- 
zines next spring. 

Before any advertising is scheduled in 
the magazines, $600,000 for a four-year 
period, or $150,000 for each year, will have 
been subscribed. This is according to the 
agreement made by the executives of the 
American Association of Nurserymen, so 
that there would be sufficient finances to 
guarantee the effectiveness of the Cam- 
paign. 

It is impossible, of course, for every Nur- 
seryman to be called upon, immediately. 
Members of the various committees are be- 
ing called upon first. As soon as they are 
completely familiar with all details of the 
Campaign, the general solicitation will be- 
gin. Every Nurseryman will be asked to 
invest one-half of one per cent of the an- 
nual volume of his business as his share 
of the National Advertising Fund. 

Everywhere the Nurserymen have shown 
enthusiasm about the Campaign and have 
aided in speeding up the work. 

Far-sighted Nurserymen are particularly 
anxious to have the major part of the col- 
lection work finished, as soon as possible, 
so that the advertising may begin before 
the next planting season. 





A BOOSTER FOR FRUIT 


One of the most progressive fruit tree 
Nurserymen in the country is Jim Parker, 
Tecumseh, Okla. He is probably doing 
more to encourage fruit growing in his 
state than is any person to effect such re- 
sult in another state. Again and again, by 
word of mouth and by published articles he 
reiterates methods of fruit culture which 
lead to success. 

Mr. Parker is soon to publish a compre- 
hensive book of fruits illustrated in black 
and white and in color. Advance sheets 
of the book were shown at the Nurserymen’s 
convention in Memphis last month; they 
elicited much interest and praise. 

At the recent convention of the Okla- 
homa Nurserymen’s Association in Ponca 
City, Mr. Parker who is president of the 
Oklahoma Horticultural Society, said: 

Soils are important, varieties are import- 
ant, but in producing fruit, labor is the 
most important item. Oklahoma is noted 
for its boosters from Boosterville, but in 
our educational institutions and among our 
county agents we need bumpers from Bump- 
erville. We need men who when they hear 
complaints that the orchard is dying, have 
nerve enough to say “You poor sucker, the 
orchard is dying because you didn’t plow 
it.” When they hear fellows howling 
about worms and fungous diseases destroy- 
ing all the fruit, they should tell those 
same howlers that worms and fungous dis- 
eases are plentiful simply because nature 
has been kind to us and given us regular 
crops, and for that reason insects and 
fungus multiplied and that it is merely 
childish to expect good crops without 
spraying. We need plain  shoulder-to 
shoulder discussions on fruit growing that 
recognize the great truth that “Only by 
earnest, intelligent labor shall a man eat 
fruit.” 

J. O. Kelly, Jeff, Ala., long in the Nur- 
sery business, died July 28 aged 67 years. 





NOT YOUR FELLOW NURSERYMAN 

The real competition of the Nursery- 
man, whether he grows fruit trees or 
ornamentals, whether he lives in New 
York or California, is not the fellow 
Nurseryman but the makers and sel- 
lers of other (often non-essential) 
merchandise who are clamoring for 
the home owner’s dollars. 











CAN DO IT FOR THE FIGURE NAMED 


The extent to which cooperative adver- 
tising has progressed in this country is 
shown in the fact that, while in 1915 this 
form of advertising amounted to $17,000 in 
30 magazines, the amount had reached more 
than $3,500,000 in 1927, according to a book- 
let, “Experiences of Associations in Nation- 
al Advertising,” issued by the Periodical 
Publisher’s Association of America. 

Another interesting statement: Of 50 
business associations 41 conducted nation- 
al publicity campaigns for expansion of 
market, with an appropriation of less than 
$150,000 each! 

And the Nurserymen of America are en- 
tering a national campaign with appropria- 
tion of this amount or more! 

Various other advantages that accrue to 
the individuals taking part in cooperative 
campaigns are gone into in considerable de- 
tail in the booklet referred to. Each asso- 
ciation account is dealt with and the suc- 
cess of its endeavor as a result of its cam- 
paign is reviewed. 





KEEPING PACE WITH SALES OP- 
PORTUNITIES 

“With every Nurseryman united to 

put the campaign over, each man will 

be keeping pace with his sales oppor- 

tunities and will increase his volume 

of business in the next four years.”— 
President Flemer, A. A. N. 











AIDS TO HORTICULTURE 


In the course of his address at the fourt! 
International Congress of Entomology, 
Ithaca, N. Y., in August, Dr. C. L. Marlatt, 
of the U. S. Quarantine Administration, said 
that the United States has been a follower 
rather than a leader in the matter of re- 
strictions by quarantine; and that this 
country has as many difficulties in sending 
plants elsewhere as do other countries in 
trying to get plants into the United States. 

Such occasions as the Ithaca congress do 
much to educate the public to the need of 
the protective measures which the U. S. De- 
partment of Agriculture finds it necessary 
to establish. They prove the truth of the 
contention that. protection of this kind is 
a direct aid to the several phases of the 
horticultural industry. 


Canadian Nurserymen’s Association Need- 
ed—A great Canadian need before any of 
this kind of work is possible is a national 
Nurserymen’s association. There are two 
or three very minor organizations doing 
little, if any, really useful work. No at- 
tempt whatever is being made to line up 
the whole industry, and until this is done, 
it is probably too much to expect any seri- 
ous effort to grapple with the pest situation. 
It may be that the greenhouse producers 
will have to lead the way. It would be far 
more effective were there a coordination of 
effort. And it may be that the first import- 
ant thing to do is to try and create a strong 
public opinion on the vital matters.—Flor- 
ists Exchange. 
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Nurserymen Enthusiastic Over the Campaign 


The Solution of Many of the Nurserymen’s Difficulties, Says O. W. Fraser, Birming- 
ham, Ala., One of the Original Subscribers 


ALL CLASSES OF NURSERYMEN TO BE BENEFITED THEREBY 


“The quota decided upon as the proper 
amount for each Nurseryman to subscribe 
toward the National Advertising Campaign 
is a very reasonable sum. I don’t believe 
it is possible for any similar amount to be 
expended in a way that will do the in- 
dividual Nurseryman more good,” O. W. 
Fraser of the Fraser Nurseries at Birming- 
ham, Ala., has written to the Nurserymen’s 
national campaign headquarters. 

Mr. Fraser became one of the original 
subscribers to the campaign several weeks 
ago when he mailed his subscription to 
the headquarters. 

“I have considered the campaign very 
carefully from the first time it was dis- 
cussed several years ago,” he writes, “and 
have been closely in touch with the sur- 
vey of the industry made for the American 
Association of Nurserymen. The more I 
study the situation, the more convinced I 
am that the campaign offers the solution 
to many of the difficulties Nurserymen have 
confronting them at the present time. 

“For a period of several years the Nur- 
sery business has been good. This has 
been due in part to the embargo placed on 
foreign stock some years ago, with the re- 
sulting shortage of first class materials, 
and to universal prosperity which increased 
the buying power of the average citizen. 
We have also benefited considerably through 
the splendid work done by garden clubs and 
civic improvement bodies all over the coun- 
try. But, all this temporary good business 
was not promoted to any considerable de- 
gree by the Nurserymen themselves. 

“We have a rapidly accumulating surplus 
of Nursery products with a somewhat slack- 
ing interest on the part of the buying pub- 
lic. At the same time, we are meeting 
competition from many other lines which 
are carrying on extensive campaigns and 
making a strong plea for the public’s money. 
I believe, if the plans of our campaign are 
heartily supported by every Nurseryman, 
the future of the Nursery business will be 
bright. But, the campaign cannot be a 
success unless every Nurseryman, in every 
town and village, over the entire country, 
cooperates. 

“The campaign’s program will benefit 
all Nurserymen alike whether they are 
wholesalers, retailers, agency concerns, or 
doing a purely local business. We are 
glad we are among the original subscrib- 
ers to the movement and expect to give it 
our earnest, hearty and continued support.” 


Making Missouri Fruitful—Eighty million 
dollars worth of horticultural crops were 
grown in Missouri in the last two years, @ 
gain of three million dollars over the pre- 
ceding two years, yet this is not nearly so 
significant as the progress that was made 
in 1926 and 1927 in helping Missouri's horti- 
culturists increase their acre yields, reduce 
their production costs, and improve the 
quality of their products. This is shown 
in Project Announcement 25, “Making the 
Farm Pay,” the biennial report of A. J. 
Meyer, director of the Extension Service of 
the Missouri College of Agriculture. 








O. W. FRASER, Birmingham, Ala. 
Fraser Nurseries, Inc, 


Manahan Behind Campaign 

B. J. Manahan of Pontiac Nursery Com- 
pany, Detroit, Mich., has also written to en- 
dorse the campaign. He writes: 

“After looking around to see what other 
industries have done in advertising, we be- 
lieve the campaign to be one of the wisest 
steps ever taken by the industry and we 
are entering into this campaign with the 
greatest confidence in the program as out- 
lined, as well as in the firm selected to 
carry on the work.” 





“Exactly What Is Needed” 

C. H. Perkins of Jackson and Perkins 
Company, Newark, N. Y., has written: 

“It is with a good deal of satisfaction 
that I note the effort that is being made by 
the American Association of Nurserymen in 
the raising of funds for the proposed adver- 
tising campaign. 

“An extensive and thorough advertising 
campaign, such as is proposed for the Nur- 
serymen to have, deserves their heartiest 
support. It is exactly what the Nursery- 
men need to put them on the same footing 
as the other progressive lines of business. 
Besides, it will go a long way toward 
eliminating the possible big surpluses that 
seem to be apparent in the production of 
the business. 

“We believe that every Nurseryman in 
the country can well afford to support an 
advertising program, and should, as it is 
only by collective cooperation that any- 
thing of this kind can be successfully put 
over.” 


“Which builds your bank account? To 
sell, for example, the common Forsythia 
Viridissima at a low figure, because it’s so 
plentiful you are afraid to ask more, or to 
offer the newer, improved Forsythia Spec- 
tabilis, several times more valuable, at a 
nice velvet profit.”"—-Robert Pyle. 


Wanted To Be First To Indorse 


Lee McClain, owner of the Washington 
Heights Nurseries, Knoxville, Tenn., speak- 
ing on the subject “Why the Big Brush 
Pile,” said that if he knew how to eliminate 
the big brush pile he would not stay in the 
Nursery business very long, for he would 


have all the money he would need in a few 


years. He said that practically all his pro- 
fit has been going on the brush pile. 
“However,” he continued, “I might offer 
some suggestions that would help a little. 
“The first important thing to do is to be 
more conservative in planting of things 
that are easy to grow.” He likened Nur- 
serymen to the boys fishing from a creek 
bank. If one of them caught a big fish all 
would crowd to that place and by their 
action scare away the fish so that none 


got any more. 

“If we see one fellow growing shade 
trees and making a nice profit, we all rush 
and plant shade trees. We should plant 
conservatively things that are high in price 
and thus keep them at a paying price. If 
it costs a man $75,000 to grow $100,000 
worth of stock and he sells only $75,000 
worth and burns the other 25% what has 
he gained? We should all learn that there 
is a limit to the demand for everything. 

“There are several other ways to cut 
down the brush pile. One is to grow noth- 
ing but first class stock so far as possible. 
Cull Nursery stock is like cull fruit. When 
thrown on the market it not only does not 
bring the cost of production but retards the 
demand and price of good stock. 

“Also there are entirely too many va- 
rieties grown in practically all lines of 
fruit. Dozens of varieties are almost unfit 
for any use. Because some agent gets an 
order for a dozen or so of trees we grow 
hundreds of them, sell a few dozen and 
burn several hundreds. There are perhaps 
150 varieties of peaches. If we were to 
select 10 or 12 of the very best, covering 
the season from early to late, and cut out 
all the others, it would greatly cut down 
our expenses and our brush pile; and the 
planters would be a hundred times better 
off. For, if we did happen to make a mis- 
take and send a man a variety other than 
what he ordered, he wouldn't be hurt badly 
because he would get a good variety any- 
way. 

“I suppose there are upwards of 200 va- 
rieties of apple grown by the different Nur- 
serymen of the United States; 15% to 20% 
of the best varieties would be more than 
enough. The same condition exists as to 
pear, plum, cherry, grape and other fruits. 
The man who tries to grow every variety he 
hears of has to do one of two things. He 
has to burn a lot of stock or do a lot of 
substituting; and if he does the latter his 
business will not be a success very long. 

“Last but not least: As most of you know 
at the Denver convetion of the American 
Association we voted to spend $200,000 a 
year for the next four or five years in the 
way of advertising. 

“When | arrived in Denver | had already 
made up my mind that | would never spend 
another dime for this kind of advertising; 
but when | heard the report of the Ramsey 
concern and what it was doing and the pos- 
sibilities of a campaign of this kind, | want- 
ed to be the first man to vote for it. 

“| think if we Nurserymen would all get 
behind this campaign and push it even be- 
yond the millien dollar mark we could pay 
the bills out of our brush piles and not have 
such a large fire at the end of the season.” 
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The Meaning of Personality in Business 


By M. P. McNeil, Beaumont, Tex., at Memphis Convention of Southern Nurserymen 


gest its true sense let us analyze the 

word “personality.” Webster says 
personality is individuality. The Century 
Dictionary defines it as being “The essen- 
tial character of a person as distinguished 
from a thing. As a philosophical term per- 
sonality implies personal identity and in- 
tegrity. 

Business defined we all know is a matter 
or affairs that engages a person’s attention 
or requires his care. 

Now for the subject as stated; Business 
divides itself into two phases: Scientific or 
knowledge; personality. 

It is necessary to know the details of the 
product you are selling if your customers 
are to be satisfied and if you are to enjoy 
repeat business. We are thinking now of 
business specifically. It is essential to 
have a general knowledge of bookkeeping; 
the art of compiling cost accounts; funda- 
mental principles of advertising; and many 
other important phases. This is the scien- 
tific side. Knowledge is an exchange of 
thoughts and ideas. The two together con- 
stitute one division of business, one import- 
ant phase of business, important to the de- 
gree of 10% of business success. 

What then is the other 90%? It is the 
word “personality” upon which hinges suc- 
cess or failure of your business, and mine. 

If you are like myself you spend your 
money where you feel as though you want 
to spend it. Not because the store has a 
better location than any other; not because 
the article is any cheaper; not because the 
quality is necessarily superior but because 
the individual with whom you are dealing 
expresses the appreciation of himeslf or 
his firm for your account and patronage. 
Beeause he meets you at the desk or 
counter with a salutation and extends to 
you the hand of fellowship and shakes it 
with a vibration and grip that you can tell 
comes from the heart and not from the 
shoulder alone. I say to you friends that 
location, quality and price are no barrier, 
all things being equal. Personality is the 
undefinable something which makes you 
feel welcome or unwelcome, that counts. 
That’s my definition of personality. 

Personality in the Nursery business does 
not rest entirely with the proprietor, yet 
the owner or manager, whichever the case 
may be, is held responsible for the degree 
of personality in the business. Personality 
is reflected in the employees in the field 
or office; by the salesmen on the road; in 
the daily letters; by the circulars, price 
lists and catalogues; and in many other in- 
stances which I could mention. I am not 
going to deal with them now because I bid 
your thought for a few minutes along an- 
other channel which to me is the most im- 
portant. 

America is supremely fortunate in the 
men whose birthdays she remembers in 
February. The crisis of our history might 
have thrust to the top personalities pos- 
sessing superior powers of leadership but 
lacking the qualities of character which 
Washington and Lincoln had. As it is, our 
history is drawn like an eclipse around the 
face of two great characters who stood for 
something endlessly wholesome to remem- 
ber. 

Let the younger generation lay that to 
heart. They might count it piety if they 
heard it in a church. Let them hear it from 
Mount Vernon then—that the glory of life 
lies in believing in something eminently 
worth while and in standing for it in our 
generation before we fall asleep. 

This is one of the most amazing powers 
resident in personality. Very early the 
growing child gathers about itself sug- 
gestions, associations until some of. our 
young children display interests and. am- 
bitions so definite and distinguishable that 
whenever we think of children we think 
of them: 

When.at last man has grown and his pur- 
poses,have matured he has identified him- 
self with the things he stands, for, coalesced 
with it.untjl Napoleon and Militarism; Capt. 
Kidd and,Piracy; Babe Ruth and Baseball; 


P “est its true IN BUSINESS. To di- 





Ford and the Automobile; Lincoln and 
Liberty are done up in one bundle of 
thought. That is the glory which America 
celebrates in February—the way they used 
their representative personalities, the things 
they came to stand for in the end. 

Abstract from Lincoln the things he stood 
for and what a queer remainder! 

He was gaunt, awkward, ungainly; he 
came from unpromising origins and small 
opportunities; by nature and circumstances 
he was deprived of that concealing drapery 
that might have hidden plainness of char- 
acter; he was not gifted with brilliant 
genius that could cover inward lack. 
Rather like rough iron magnetized, his 
power lay in something that took possession 
of him; like plain wire, incandescent, he 
shone with what he stood for. He achieved 
a personal suggestiveness that is one of 
the marvels of history. Magnanimity, 
patience, steadfastness under strain, de 
votion to duty, and to the liberties of men, 
faith in God and in the ultimate triumph 
of righteousness, he stood for these in- 
dividual things which men must love or 
perish. 

In such spacious personalities it is not 
difficult to see the workings of this power 


to stand for something necessary to the 
world. What we need to understand is 
that this representative capacity is in the 
least of us. I ask you to remember this 
one sentence: “The smallest of us can 
stand for the greatest things.” 

My plea to you today is to ask your co- 
operation and help to place the Nursery 
business on the high pedestal of prominence 
that it rightfully deserves. You can place 
it there by inhaling the spirit of personal- 
ity expressed in individuality, by standing 
for something and leaving your imprints in 
the sands of time and among the records ol! 
history for the younger generation to carry 
on where you leave off when shadows fall 
at eventide. 


The Umbrella Man—Among those at the 
summer meeting of the Oklahoma Nursery- 
men’s Association was Peter Bellinghausen, 
Ponea City, who is declared to be the first 
successfully to produce the umbrella tree 
by a system of grafting. He produced the 
first specimens in 1888 when he was em- 
ployed by a Nursery concern and paved 
the way for his employers to realize about 
$50,000 from his method, while his profits 
were confined to his salary as an employe. 





American Rose Society In Annual Convention 


More than 300 members, from 28 states 
and provinces, attended the annual meet- 
ing of the American Rose Society on Sep- 
tember 21st at the Longwood estate of Mr. 
and Mrs. Pierre S. du Pont near Kennett 
Square, Pa. Though only 6% of the entire 
membership, the attendance was thorough- 
ly representative and the best on record. 
Hon. Walter E. Clark, president, opened 
the meeting with words of appreciation for 
the hosts of the occasion. Mr. Clark indi- 
cated that, in his judgment, the intelligent 
interest and study of the rose in America 
was never higher nor more active than at 
present. 

J. H. Nicolas, of the Research Depart- 
ment of the Conard-Pyle Co., gave an ex- 
tensive and entertaining report of his ex- 
periences during the past three months at- 
tending the International Rose Conference 
in London and the National Rose Shows 
and Meetings in Europe, as official repre- 
sentative of the American Rose Society. 
Mr. Nicolas was much impressed by the 
support from governments (state and 
municipal) of European countries given to 
the rose. Over there hte rose is truly 
“Queen” and so honored alike by the au- 
thorities and the people. Municipal Rose 
Gardens seem to be more popular and are 
promoted faster than they are in America. 

E. G. Hill, who had formerly been ac- 
customed to visit the rose centers of 
Europe almost every year and had been for 
America perhaps our most eminent horti- 
cultural ambassador, commented as follows: 
Americans should not be discouraged in 
comparing the greater advance made by 
European growers because progress in this 
country is being made in very notable 
fashion, and thé roses originated in this 
country are also being taken up and handled 
in Europe most extensively. 


Dr. G. Griffin Lewis, president of the 
Syracuse Rose Society, speaking on the 
“Benefits to the Public of a Municipal Rose 
Garden,” said that 25 years ago there was 
not a single public garden in the United 
Statets which was devoted exclusively to 
the rose. Then, noting the history from 
the beginning at Hartford Park in 1904, he 
indicated definitely recorded statistics with 
reference to notable rose gardens of the 
present day, stating that there is truly no 
other feature in a park system which 
brings back greater returns in money to a 
municipality than does a public rose garden. 

Captain Thomas in his paper on “A 
Standardized Rose List” advocated that 
the popularity of such lists as have already 
been provided was ample evidence of the 
demand for a standardized rose list that 
should be made up by experts in various 
sections of the country and should recom- 


mend the roses particularly suited to vari- 
ous sections of the country. 

Arthur E. Warner, president of the Mary- 
land Rose Society speaking on the subject 
of “Developing a National Show of Garden 
Roses,” told of how they had organized the 
Maryland Rose Society by coordinating the 
rose sections of some 18 different garden 
clubs in the state, the president of each 
of those garden clubs becoming a_ vice- 
president of the state society, with an in- 
crease from 30 to 400 enthusiastic mem- 
bers. He challenged New York State, 
through Dr. Lewis of the Syracuse Rose 
Society, to a contest with them. He said 
that the country would never be organized 
for a National Show until the states each 
were organized, in like manner. 

Dr. J. Horace McFarland, editor of the 
American Rose Society Annual, conducted 
the question box, 300 questions and sug- 
gestions having been sent for discussion at 
the meeting. These inquiries covered rose 
diseases, soils, fertilizers, etc. A vote was 
taken upon the comparative value of fall 
planting of roses as compared with spring 
planting with the result that twice as many 
seemed to favor fall plaming, though one 
Nurseryman indicated he favored both. 
Many ideas were brought out with reference 
to promoting the interest in roses. Mr. 
McFarland told of one Nurseryman in North 
Carolina who planted roses in front of one 
home in every block free of charge; other 
homes had to follow suit. A member from 
Ambler, Pa., referred to the distribution of 
1100 flowers to school children and insist- 
ed that cooperation with educational cen- 
ters would stimulate rose growing. Mem- 
bers having rose gardens were urged to in- 
vite others to visit their gardens, or in the 
case of a notably good garden to hold an 
annual Garden Day. 

A resolution of thanks was tendered Mr. 
and Mrs. du Pont by the Society for the 
notable hospitality enjoyed. 

The following resolution was adopted and 
sent as a message to Dr. E. M. Mills, Presi- 
dent Emeritus of the American Rose So- 
ciety, Santa Ana, Cal., whose activities with 
rose societies on the Pacific Coast for the 
past two or three years are well known: 

“Greetings and love to our re-elected 
President Emeritus from a meeting in which 
was obtained the high water-mark of at- 
tendance, enthusiasm and helpful discus- 
sion.” 

Officers for the ensuing year were elect- 
ed as follows: President, Walter E. Clark: 
Vice-President, J. Horace McFarland; Hon. 
Vice-Presidents, E. G. Hill, John Cook, Rev. 
S. S. Sulliger, Capt. George C. Thomas, Jr.; 
Secretary, Robert Pyle; Treasurer, S. S. 
Pennock. 

ROBERT PYLE, Secy. 
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American Linden Seedlings 
Villosa Lilac Seedlings 
Evergreen Seedlings and 
Transplants 
Cut Leaf Birch White Birch 
Latham Raspberry Plants 


J. V. Bailey Nurseries 
Daytons Bluff Sta. St. Paul, Minn. 








BOYD GROWN 


HARDY SHRUBS 
AMUR RIVER NORTH PRIVET 
CALIFORNIA PRIVET 
FOREST & SHADE TREES 
BARBERRY 
COMPLETE LINE 
Lining Out and Larger Sizes 
Send Your Want List for Quotations 
Write for Trade List Let’s Do Business 


Forest Nursery Co., Inc. 
MCMINNVILLE, TENNESSEE 














SPECIAL 


A Loose Leaf 


PLATE BOOK 


At the Price of a Map 
80 COLORED PAGES 


Special Sample Price $2.00 
PROCESS COLOR PRINTING CO. 


Formerly CHRISTY, INC. 


Searle Bldg. ROCHESTER, N. Y. 














Before Placing Your Order 


Give us the opportunity to quote you on your wants. Stock offered 
is of our own growing. It will be handled properly, graded carefully, 
and priced right. We think we can save you money and are sure you 
will be well pleased with the quality of our stock. 


WE WILL HAVE FOR FALL 


APPLE SEEDLING 
from American, French and German Seed 


PEAR SEEDLING 
Japan, Ussuriensis, and German Wild Pear 


FOREST TREE SEEDLING 
FRUIT TREES 
Apple, Cherry, Peach, Pear, and Plum 
SHADE and ORNAMENTAL TREES 
AMOOR RIVER PRIVET, SPIREA VANHOUTTE, 
HYDRANGEA PANICULATA 


J. H. SKINNER & CoO. 


TOPEKA, KANSAS 














Hills Evergreen Plate Book 


50 four-color process ws from phot 









American Bulb Company 


Importers and Growers of 
Dutch Bulbs, Cannas, Tuberoses, Gladioli, 


Hardy Lilies, Manetti, Lily of Valley, 
Sphagnum Moss. 

Send For Free » Gopstegee. 
6 Murray St., bash Ave., 


New York City Chicago, Ill. 








SPECIALTIES—Small Fruit Plants 

Grape Vines, Currant, Gooseberry, Red 

and Black Raspberry suckers and Trans. 
Strawberry, Rhubarb, Asparagus. 


L. J. Rambo’s Wholesale Nursery 
Bridgman, Michigan 











PIN OAK SEEDLINGS 


I am now ready to quote prices on Pin 
Oak Seedlings in the following sizes: 


6-9”, 9-12”, 12-18” and 18-24”. 
ARTHUR L. NORTON 
Nurseryman Clarksville, Mo. 








NURSERY TOOLS 


Leonard Full-strapped Spades 
Lead in Every Nursery Section. 
Write for 64-page Wholesale Catalog 
illustrating over 300 Hand Tools. 


A. M. LEONARD & SON 


PIQUA, OHIO 














2-Year, Field-Grown, Budded Stock 
BROADLEAVED EVERGREENS CONIFERS 
FLOWERING SHRUSB ROCK PLANTS 
HARDY PERENNIALS HARDY VINES 

Ask for New Price List Just Off the Press 


MOUNTAIN VIEW FLORAL COMPANY 
Office: 341 E. 72d Street S. Portland, Oregon 








JACKSON & PERKINS COMPANY 
NEWARK (WAYNE COUNTY) NEW YORK STATE 
Sole American Agents for the well known Charles Detriche Nurseries of 
Angers, France, growers of fine fruit tree and rose stocks, and everything 


for Nursery planting. 











“Everything Worth Planting” 
Write for our 1927 Short Guide & Price List 


KELSEY NURSERY SERVICE 


50 Church Street New York City 
Established 1878 


Fruit and Flower Plates 


CATALOGUES—ENGRAVINGS 
Piate Books, Folios, Maps, Stock Forms, 
Office Supplies, Cireulars, Order Blaaks, 
Price Lists. 
United Litho & Printing Companies 


29 No. Water 5St., Rochester, N. Y. 

















TREE SEEDS 


Send for catalog listing Tree, Shrub, 
Perennial and Evergreen Seed. Collected 


SEMESAN 


Makes Seeds Healthy 




















WILMINGTON, DEL. from oo a of ~~ world. a te 
Dyestuile ( Ol DIN 6626 Ross St., Germantown, Philadelphia 





NORWAY SPRUCE 


Splendid Nursery Grown Transplanted 
Specimens, 5-6, 4-5, 3-4 and 2-3 ft. 
Ask for prices, or come and see the stock. 
Fer Fall or Spring handling. 


E. H. BURSON, Clifton, N. Y. 


COLOR PLATES 


Floricultural Illustrating Co 
SUK es t ( } . t 














Are you 





AMERICAN NURSERYMAN, Chief Exponent, 
twice a month $2.50 per year. Three years, $6. 


‘Samada, abroad, 50c extra per year. volume. 














| 
Andrews LATHAM Raspberry 
OUTSTANDING IN MOSAIC-FREE Mr py 
YIELD and HARDINESS ANDREWS NURSERY CO., Faribault, Minn. 


. ing your copies of the 
AMERICAN NURSERYMAN? They are of 
unequaled historic value. An index for each 


i 
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KANSAS NURSERYMEN’S_ | 


ASSOCIATION 
James N. Farley, Topeka, Secy. 








About thirty members of the Kansas 
State Nurserymen’s Association met in- 


formally at the Hotel Jayhawk, September 
12th. The morning session, under the di- 
rection of Pres. Thos. Rogers, was devoted 
to a discussion of ways of increasing the 
membership of the association and to the 
best manner of cooperating with state- 
owned Nurseries. Many of the members 
feel that the stock of these Nurseries is 
being distributed at less than cost thereby 
creating the impression that the regular 
Nurserymen are over charging. 


After a delightful luncheon at which the 
Topeka members, J. H. Skinner & Co., L. 
R. Taylor & Sons and T. P. Oliver, were 
hosts, the party visited the Nurseries ad- 
joining the city. In addition to inspecting 
the stock of the Topeka members above 
named they visited the Nurseries of W. H. 
Ransom and J. P. Kamer. The visitors par- 
took of generous “samples” from the Skin- 
ner vineyard which was inspected enroute. 

The invitation of A. E. Willis, of. the 
Willis Nurseries, Ottawa, Kansas, to meet 
in Ottawa next summer was accepted 
unanimously by the convention. The win- 
ter meeting of the Association will be held 
on December 9th in connection with the an- 
nual meeting of the Horticultural Society. 


AMERICAN NURSERYMAN 
An Advertiser’s Example 


Nurserymen, still in doubt as to what 
may be accomplished through advertising, 
will be interested to hear of its latest 
demonstrated value. 

Maxwell House Coffee, a nationally ad- 
vertised product, was sold a few weeks ago 
to the Postum Company for $43,000,000. 


The amazing thing about the sale is that 
of the 43 millions of dollars, all but two 
were spent in purchasing the good will that 
Maxwell House has secured through adver- 
tising. The entire plant investment of Max- 
well House, minus depreciation, does not 
total more than two million dollars! 

Maxwell House did not do much adver 
tising until the last six or eight years. Its 
Magazine advertising was only $2,000 in 
1920, and only $16,000 as late as 1922, but 
jumped the following year to $231,000 and 
had reached $500,0000 in 1927, with another 
$500,000 for newspaper advertising. 

Altogether, up to the time of the sale, the 
approximate total spent for advertising in 
the previous ten years has been about seven 


or eight million dollars. Since Postum paid 
41 millions for the Maxwell House good 


will alone, it can be seen that its sale price 











PRINCETON 


WM. FLEMER’S SONS, INC. 


Princeton 





Also good assortment of other shadetrees, shrubs, and ever greens. 





EES SESS 





In car load lots or less. 





SHADE TREES | 


First class stock at a price to move it. 


Per 10 Per 100 

Catalpa Bungeii, 3-4 ft. Stems.$ 5.00 45.00 

4 - 4-5 ft. o° |. oe 60.00 

= ° 5-6 ft. - . 75.00 

Elm, American, 6-8 ft......... 6.50 65.00 

” vid BeOS Fe. 2c ccces 9.00 85.00 

Maple, Norway, 6-8 ft. ....... 14.00 125.00 

=< ™ 8-10 ft. ....... 20.00 175.00 
Maple, Silver, 6-8 ft. ........- 3.50 30. 

a = 8-10 ft........- 4.50 40.00 

” = 10-12 ft......... 6.50 60.00 


SPECIAL—Mazzard Cherry Seed, 45 Cents Per Pound 


TITUS NURSERY COMPANY 
WAYNESBORO, VIRGINIA 











Shade 
Trees 


A view illustrating 
the type of shade trees 
we grow and the quan- 
tity in which produced. 

There are 18,000 Ori- 
ental Planes in this 
block. 


NURSERIES 


New Jersey 





Per 10 Per 100 


Poplar, Carolina, 6-8 ft....... $ 2.50 $ 20.00 
” 8-10 ft. .... 3.50 30.00 
a py 10-12 ft..... 4.50 40.00 
Poplar, Lombardy, 6-8 ft...... 2.50 20.00 
si = 8-20 f...... 3.50 30.00 
ag nes BG@-88 §....-. 5.00 45.00 
Poplar, Tulip, 6-8 ft.......... 8.00 75.00 
= - EY Bins noes con 0.00 85.00 
Willlow, Weeping, 6-8 ft...... 5.50 50.00 
” > G30 f@...... 50 60.00 





Fredonia, Chautauqua Co., N. Y. 


We invite your inquiries. 








THE F. E. SCHIFFERLI & SON NURSERIES 


We offer for Fall and Spring a very large and complete assortment of 
FREDONIA GROWN GRAPE VINES, CURRANTS, GOOSEBERRIES 

Everything we offer is of our own growing and will be graded up to our usual 
high standard that we originated and adopted many years ago and has made many 
everlasting customers, and our business a euccess. 


Sse — — eee 


Established 1890 
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was about five times the expenditure for 
advertising. 


To look at the figures from another angle 
—that of its earning record—the purchase 
price was 15.6 times the earning power, 
which is almost a record for a large prop- 
erty. At the time of the sale, the company 
was earning nearly three millions net per 
year. In 1927 the earnings per share were 
$109.74, compared with $78.80 for 1926, and 
they were rising fast. 

This sale has been set down as another 
of the classic examples to the credit of ad- 
vertising. : 





HEAVY, TRANSPLANTED 
Surplus Nursery Stock 


Per 100 

1000 Spirea Thunbergi, 3-4 ft........... $35.00 
750 Redtwig Dogwood, 5-6 ft.......... 35.00 
2000 Regel’s Privet (True), 3 ft......... 25.00 


4500 Wh. Tartarian Honeysuckle, 5-6 ft. 25.00 
500 Indian Current, 3-4 ft. 20.00 
500 American Plum, 6-8 ft., bushy... : . 50.00 


All of the above stock will produce an. im- 
diate landscape effect. 





Truck and Carlot Orders Packed Free 
Packing otherwise, charged at cost. 


Westcroft Gardens 


GROSSE ILE, WAYNE CO., MICH. 
Ask for list of Perennial and Rock Plants 








WE SPECIALIZE On Items Below: 
FRUIT TREE 

APPLE 

USSURIENSIS 
SHADE 

CHINESE ELM (U. Pumila) 

Both seedlings and transplants 

OUNTAIN ASH 


ICAN 
CATALPA BUNGEII 
PRUNUS TRILOBA 
THORN, Pauls Double Scarlet 
WALNUT, American Black 
WALNUT, California Black 


PEAR 2 yr. 11-16 
BARTLETT B. BOSC 


FLEMISH BEAUTY SECKEL 
SHRUBS & i 


Seer 
" 
SUPE GERMS 


DIGITALIS Write Perle, 


Write for list of PERENNIALS, 
GRAPE VINES, BERRY PLANTS, Etc. 


JOHN H. TSCHETTER 


SPENCERPORT, N. Y. 


LINGS 
FRENCH PEAR 
MAZZARD 














EVERGREENS 


2-4 feet in Choice Assortment. 
WRITE FOR PRICE LIST 


B. F. Barr Nurseries 
LANCASTER, PA. 








SPECIAL PRICES are being named on 
the following items for early orders: 
Hydrangea P. G., Standard Tree Hydran- 
geas, Butterfly Bush, Forsythia Fortunet, 
Spirea Vanhouttei, Japan Quince, Persian 
Lilac, Tartarian Honeysuckle, Deutzia, 
Abelia Grandifiora, etc. 


Southern Nursery & Landscape Co. 


Winchester, Tennessee 








PEONIES 


3-5 eye divisions from young stock, named va- 
rieties in White and Pink, $10 per 100, $85 per 
1000 and up. Red, $20 per 100, $180 per 1000 
and up. 2-3 eye divisions, 2/3 of above prices. 
Named Iris, $20 per 1000 up. Mixed, $9 per 
1000. Price List ready. 


W. L. LUX, R. R. 7, Topeka, Kansas 








CATALPA BUNGEI 


I have a splendid lot. Write for prices. Spe- 
cial prices in carload lots. Quotations on Spirea 
Thun., A. Waterer; Snowballs; Hydrangea P. G.; 
Bechtel F. C.; Desmotium, and Paeonies. Prices 
on application. 


A. B. MATZEDER NURSERY 
LEAVENWORTH, KANSAS, R. 2 
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E. P. BERNARDIN 
Parsons 


Wholesale Nurseries 


PARSONS, KANSAS 
Established 1870 





Specialties 


Amoor River North Privet, 2 yr., 
2-3 and 3-4 ft., well branched. 
Bungei Catalpa, 44-8 ft. stems. 
Lombardy Poplar, 5-6 to 10-12 ft. 
Thurlow Willow, 5-6 to 10-12 ft. 
Lonicera Bella Albida, 2-3 to 5-6 







































ft. 
Deutzia Pride 2-3 to 5-6 ft. 
Forsythia Asst., 2-3 to 4-5 _ P i 
Tamarix Asst., 2-3 to 5-6 ft. It b t t 
Purple Wisteria, 2 & 3 yrs. never rains Dut it pours 
EVERGREENS—Biotas and Jun- And this year the demand for Fall nor eeReRE 
ipers, in good supply. shrubs will be spelled with a capital there’s— 
Early Harvest B. B. root grown “D”. But we're ready! We've got pipe, pntheny Weterer 
plants. . an unusually big assortment of all oc ae Per 100 
Long list of Ornamentals in gen- the standard varieties and a lot of +e acy 9 Alege v4 
erous supply. interesting “specials” besides. Our 12-18 in... 2.00 16.00 
usual prompt shipping facilities are pj yDRANGEA, Paniculata 
at your service. We handle rush Grandiflora (Bush Form) 
orders RUSH. 8- 4 ft....$4.50 $40.00 
FFS Nursery Sor Ete 
° . : ° . 18-24 in.... 2.50 20.00 
The season is right on us and 12-18 in... 2.00 15.00 
Headquarters for ) there’s no time to be lost. Sodig up  weicera Eva Rathk 
Ra) Small Fruit Plants { your copy of our Fall price list (or 8 4 ft... 400 85.00 
And Lining Out Stock write for another if it’s gone astray) case hk 
, and let’s have your order. We'll do 12-18 in... 2.00 15.00 
trawberries Hardwood Cuttings ’ our part and will ship the day the — sprrea, van Houtte 
pn nat tay ) .. in variety , order’s received, if so specified. 8-4 ft... 2.50 20.00 
Elderberries Hydrangea P. @. ) Yours for Fall plantin 18-24 in... 1:35 ‘8.00 
Gurren Mallow Marval { : ail | g; 12-18 in.... 1.00 6.00 
ooseberries PRIVET, BARBERRY—In fac 
Grape View onepeuckio Jack the complete shrub list. _ 
Asparagus uonymus Radicans 
Rhubarb Philadelphus Grand 


Our Mst quotes lowest prices 
W.N. SCARFF’S Sons, New Carlisle, O 


BOXWOOD 


Young’s Boxwood and 
Evergreens T. SAKATA & CO. 
FOR LINING OUT 


My service and stock will please you. 
Write for Wholesale Trade List 
"ROBERT c younc | | TREE SEED) Sinis 


Wholesale Nurseryman 


Jackson & Perkins Company 
Newark, New York. 


A at tt 
— _— 

















— 

















Specialists 


1 » Exclusive Pro- 
fession not overrun with 
rath a Deters. “sows ed 
’ wi ° rtunity for mo: oa 
, making and big fees. $5,000 to 

$10,000 incomes attained by experts. 












GREENSBORO NORTH CAROLINA HERBST BROTHERS Easy to master under our correspond- 
42 South Street ence methods. Credentials awarded. We assist 

students and graduates in getting started and 

NEW YORK developing their businesses. Established 1916. 





Write for information; it will open your eyes. 


PRIVET and BERBERIS nt ony SO 
Splendid Stock ape School, 63, Newark,N.Y. 




















Write for Special Quotations. 
ee a oy be gr ty ag ny pe IT COSTS LESS THAN 21 CENTS A 
LESTER C. LOVETT regularly on y - aid. MONTH TO KEEP IN TOUCH WITH THE 
Milford Delaware Bristling with exclusive trade news. Ab- TRADE THROUGH A REAL NURSERY 








solutely independent. NOT OWNED BY TR 
Say you saw It in “American Nurseryman” NURSERYMEN. ; AGE JOURNAL. 


Advertisements are Inserted Twice a Month in American Nurseryman for Single Rate 
Three Ways To Advertise In The 1- General or Special Purpose - - - Any Size 
American Nurseryman 2- American Propagators Directory-2-in. blocks 


PUBLISHED SEMI-MONTHLY, ON Ist AND 15th{ 3- Business Card Announcement - 1-in. blocks 


58 Cents per Inch per Week Under Yearly Term Rate: $2.80 Inch per month; under yearly term, $2.50 
{ TWICE A MONTH INSERTION FOR THE SINGLE RATE 
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Move Large Trees with an 


Irish Tree-Mover 

















Descriptibe Leaflet on request 


CHAS. F. 


414 E. 105th Street 


This Mover is especially built to lift and transplant 


trees with a large mass of soil about the roots. 


Practically all-steel construction 


Patented and Manujactured by 


IRISH CO. 


CLEVELAND, OHIO 








EVERGREENS 
FOR LANDSCAPE WORK 


Black Hills Spruce ........ 3 to 16 ft. 
Colorado Blue Spruce, shiners 3 to 18 ft. 
Colorado Green Spruce..... 3 to 15 ft. 
Colorado Kosters ..........- 10 to 14 ft. 
eS SD . Eee 10 to 25 ft. 
Norway Spruce ..........- 3 to 20 ft. 
Scotch and White Pine..... 4 to 20 ft. 


Over 2000 specimen trees. Come and 
see them. Write for prices. 


Graettinger Nursery 
GRAETTINGER, IOWA 








The Park Nursery Co. 
PLEVNA, ALA. 
Growers and Dealers 
—High Grade— 
NURSERY PRODUCTS 
FOREST TREE SEEDLINGS 


ORNAMENTAL SHRUBS 
Our Specialty 


GET OUR PRICES BEFORE YOU BUY. 


PEACH TREES 


The Finest Block of Top Notch 
Trees in America 
Extremely Attractive Prices will be 
made on orders for Car Load Lots. 


200,000 Trees 


Embracing all the leading varieties 


You Want ’Em—We Have ’Em 
WRITE US 


Bountiful Ridge Nurseries 


Princess Anne, Md. 
Member of American Association of Nurserymen 








3 MILLION 2 YR. NO. MINN. EVERGREENS 


Abies douglassi ............-+-- $3.50 $25.00 
Aan. QFOOT WERO «oc cccccccciocs 2.50 15.00 
Juniperus Virg. Platte River 1 yr. 3.00 20.00 
Picea albertina .........---ee> 3.00 20.00 
PUGGR GMOSIBR 2c ccccccccsecess 1.00 5.00 
Picea pungens glauca .......... 2.00 10.00 
Pimes eustriaen .....cccccccccs 2.00 15.00 
ee Were 2.00 15.00 
Pinus ponderosa’............-- 2.50 15.00 
Pinus sylvestris ..........++.-+-+ 1.50 8.00 


Many other varieties and sizes. List free. 
L. Mosbek FERNDALE NURSERY Askov, Minn. 
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@bituary 


John Henry Smith 





John Henry Smith, prominent and popu- 
lar Nurseryman and senior member of the 
firm of Concord Nurseries, died at his home 
in Concord, Ga., on Wednesday evening, 
September 19th. He was in his 7list year, 
and had been seriously ill from  heari 
trouble for several months. 


Mr. Smith was born at Wildwood, Ga., 
on the lower slopes of Lookout Mountain, 
on February 19th, 1858, and as a boy he 
witnessed the battle of Lookout Mountain. 
Most of his boyhood was spent near Mor- 
row Station, in Clayton County, Ga., and 
later at Pomona in Spalding County. 

At an early age he became associated 
with his father, the late Philip Smith, and 
his brother, Chas. T. Smith, in the fruit 
and Nursery business, and in January, 1888, 
he and his brother moved to Concord, Ga., 
and established the Concord Nurseries. He 
continued active in the management of the 
field department of this business until only 
a few months before his death, and was 
very successful with it in every sense of 
the word. Altogether, he and his brother 
were continuously in partnership for fifty- 
three unbroken years. 

He is survived by his widow, two sons, 
five daughters, and twenty-one’ grand- 
children. He also leaves three brothers, 
Chas. T., F. M., and J. E. Smith, all of 
whom were associated with him in the Con- 
cord Nurseries, and three sisters, Mrs. R. 
Tl. Rouse of Meigs, Ga., Mrs. Florence Brown 
of Concord, and Mrs. Jesse T. Ellis of 
Griffin. 


His place in the company will be taken 
by his son, C. M. Smith, who for several 
years past has assisted him in this branch 
of the business. 


He was a devout Christian, a member of 
the Christian Church for more than fifty 
years, and an officer of the church more 
than twenty-five years. He served several 
terms as mayor of Concord, and was on 
the school board for many years. As a 
citizen, friend, and neighbor, no one stood 
higher in his community than did Mr. 
Smith. He was always ready to help the 
needy, and did his many charities so quiet- 
ly that few knew the extent of his good 
deeds. Many friends will mourn his pass- 
ing. 





Fredonia Grown 
GRAPE VINES, CURRANTS, 
GOOSEBERRIES 
RASPBERRIES and 
BLACKBERRIES 


Large supply in all Varieties 


Let us quote on your requirements 
for Fall and Spring shipments. 


Foster Nursery Co., Inc. 
FREDONIA, N. Y. 











BLUE SPRUCE 
From seed beds strong, bushy, 6-8 in, $10; 
8-10 in., $15; 12-18 in., $25, per 100. 
References: First National Bank, Corinth 
State Bank, both of this city. 


MULLIKIN, FLORIST 


Box 218 CORINTH, MISS. 








Peach Pits 


The Howard-Hickory Co. 
HICKORY, N. C. 








UCK WHEAT HULLS 
“LIGHT AS Snowflakes” Mulch 


Preserves soil moisture, prevents baking and 
cracking of soil, increases fertility, adds humus. 
Easiest and cheapest to apply. 

Folder and Prices Upon Request 
DAYTON MILLING CO. 
825 Main Street TOWANDA, PA. 














trees, besides Pear, 1 
99,000 PEACH & 2 yr. Apple, Grape 
Vines, Shade Trees, Evergreens. Come and see 
before the foliage drops, or ask those who 
bought before. Say the word and we'll show 
you Quality and Price. 
BORLING, MADISON, OHIO 


50, 000 Peony Roots 


HOICEST VARIETIES 
DIVISIONS FROM YOUNG PLANTS 
WRITE FOR PRICE LIST 
7 
B. F. Barr Nurseries 
LANCASTER, PA. 














Established 1868 
Leading European Forest Tree Seed House 
A. GRUNWALD, Wisner Housta®, Austria 
Member A 
An early order secures timely <a complete ex- 
ecution. Order fruit stones (myrobolans, maz- 


zard-cherries, etc.) now to insure full success. 
Test your seeds! Practical seed testers, $2 each 














A DEPENDABLE DIGGER 
at a reasonable price 
Write for a descriptive 
circular and prices 
“Yours for growing satisfaction” 
NEOSHO NURSERIES, Neosho, Missouri 











NOTICE 


To all American Nurserymen and Seedsmen 
desiring to keep in touch with commercial 
horticulture in England and the continent 
of Europe. Your best means of doing this is 
to take in the 


HORTICULTURAL ADVERTISER 


Our circulation covers the whole trade in 
Great Britain and the cream of the European 
firms. Impartial reports of all novelties, etc. 
Paper free on receipt of $1.50 covering cost 
of postage yearly. As the H. A. is a purely 
trade medium, sputeants should, with the 
subscription, send a copy of their catalogue 


or other evidence that they belong to the 
nursery or seed trade. 
Established 1883 
H. A. LTD., Lowdham, Nottingham, Eng. 
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CATALOGS 


Are you satisfied with your present 
catalog? We are producers of some 
of the most successful catalogs in the 
country. Write and get our ideas be- 
fore placing your order for your 1929 
catalog. Glad to send you samples 
without obligation. 


TheL. W. Ramsey Company 


Advertising for Nurserymen 
430 Union Bank Bldg. Davenport, lowa 








Bolling Farms Nurseries 


Growers 


ORNAMENTAL SHRUBS, 
BROAD LEAVED EVERGREENS, 
PRIVET, VINES, POPLARS, 
ARBORVITAE 


And other conifers. 
Catalog and list of our offerings will be 
sent upon request. 


Bolling, Alabama, Dept. B 








W. T. HOOD & CO. 
OLD DOMINION NURSERIES 
Richmond, Virginia 
We offer for Fall 1928 and Spring 1929: 
A General Assortment of 


EVERGREENS 


Several Times Transplanted 
Four and Five Years Old 
PINK FLOWERING DOGWOOD, LOMBARDY 
POPLARS, SILVER MAPLE, CATALPA BUN- 
GEI, AZALEA HINEDEGIRI, CLEMATIS PAN- 
ICULATA, 75,000 ASSORTED SHRUBS, CALI- 
FORNIA and AMOOR RIVER PRIVET. 
Also a COMPLETE LINE OF FRUIT TREES. 
Sample submitted on request. 
SEND US YOUR LIST FOR QUOTATIONS 








NORWAY SPRUCE 
BLACK HILL SPRUCE 
ORIENTAL SPRUCE 
WHITE SPRUCE 


Specimens in all varieties up to 5 ft. 


BUXUS SEMPERVIRENS 
in.—12-15 in.—15-18 in. 
VERY BUSHY AND HEAVY 
Can i nye Same in a Lots 
have several thousa 
CUTLEAF WEEPING BIRCH 
to offer for Fall and Spring delivery 
4-6 ft.; 6-8 ft. sizes 
The Independence Nurseries Co. 


INDEPENDENCE, OHIO 








TWELVE LEADERS 


DAME EDITH HELEN 
FRANK READER 
JOHN RUSSELL 
J. OTTO THILOW 
LADY MARGARET STEWART 
MARGARET McGREDY 
MRS. A. R. BARRACLOUGH 
MRS. LOVELL SWISHER 
MONS. JULIEN POTIN 
(Golden Pernet) 
PATIENCE 
MISS ROWENA THOM 
VILLE DE PARIS 


_ HENRY A. DREER, 


When making up copy for your 1929 Cata- 
logue, offer your customers at least some of 
We can supply all of the following Choice Sorts 


THE NEWER ROSES--- 


the Better Novelties of Recent Introduction. 
| in Selected Two-Year-Old Low-Budded Plants of Best Quality 


All the Fd, — fully described together with a full list of Standard Varieties in our Fall 
Wholesale List of which we will be pleased to send you a copy on application. 


FIFTEEN CHOICE NOVELTIES 
IRISH CHARITY 


IRISH SWEETNESS 

LADY FLORENCE STRONGE 
LADY MARY ELIZABETH 
MARION CRAN 

MRS. C. W. EDWARDS 
MRS. HENRY BOWLES 
MRS. W. E. te 
NORMAN LAMB 

SIR DAVID DAVIS. 
WILHELM KORDES 











1306 Spring Garden St., Philadelphia, Pa. 





500,000 Pecan Trees a Year 
200 Acres in Pecan Nursery Stock 
112 Acres in Fruit and Ornamental 
Supervising 1000 Acres in Groves 


25 YEARS IN NURSERY BUSINESS 


We specialize in Pecan Trees but grow 
a general line of Nursery stock. Intro- 
ducers of the Mahan Pecan. 


MONTICELLO NURSERY CO. 


Monticello, Fla. 








SPECIAL NOTICE 


We want to sell you Pecans, Japan 
Persimmons, Roses, Fruit Trees, 
Shrubs and Evergreens, Cedrus De- 
odora, 2-3 ft. and 3-4 ft. and other 
kinds. 


Write us for prices. 


Commercial Nursery Co. 
NICHOLSON BROTHERS, Proprietors. 
DECHERD, TENNESSEE 


ROSES 


Winter 
Harvested 





Our No. 14 (Medium) Grade very 
attractive at the price. 


Write for List showing 3 Grades. 


HOWARD ROSE CO. 


Hemet, California 














The Westminster Nursery 
Westminster, Md. 
Offers in carload lots or less: 
CALIFORNIA PRIVET 
One and two year grades 
ASPARAGUS AND RHUBARB 
One and two year grades 
SHRUBBERY AND PERENNIALS 
In excellent assortment 
EVERGREENS 
A large supply of Thuya Pyramidalis, 
also lining out stock. 
Attractive prices will be quoted. Send 
us your want list. 





PECAN 
TREES 


CAR LOTS our specialty, but we accept 
orders from nurserymen for any number 
of trees. Also have Satsuma Orange trees. 


Simpson Nursery Co. 
Monticello, Fla. Established 1902 














AMERICAN NURSERYMAN, Chief Exponent, 
twice a month $2.50 per year. Three years, $6. 


Canada, abroad, 50c extra per year. 


SPIREA VANHOUTTE 
2-8 ft., 3-4 ft., and 4-5 ft. in quantities. 
HYDRANGEA ARBORESCENS 
18-24 and 2-8 ft. 


BERBERIS THUNBERG CALIFORNIA 
ee a cue © UBS im a good 


Wise, ¥ WEEPING WILLOWS 
6-8 ft. and 8-10 ft. 


FRUIT TREES, GRAPE VINES, and 
SMALL FRUIT PLANTS 


“WEST has the BEST” 
T. B. WEST & SONS 


PERRY, OHIO 











Humus and Leaf Mold 
Write for Trade Prices 


H. B. Prindle 
70 E. 45th St. | NEW YORK 


Incorporated 
White Plains, New York 


THE ROSE FARM 


High quality, field 
grown, budded ROSES 











JOSEPH S. MERRITT 
Hydrangea Specialist 
COLGATE, BALTIMORE, MD. 


GRAPE VINES 


Concord 2 yr. No. 1 and 1 yr. All varieties 
of Strawberry plants including Mastadon. Also 
Cumberland B. R.; Cuthbert, King, St. 

R., and Eldorado B. B., root cuttings and 


me SSIG NURSERY 
BRIDGMAN, MICHIGAN 


WATERPROOF PAPER LABELS 
Red or White, Plain or Printed 
Sample Free. 

OHIO NURSERY CO. 
Elyria, Ohio 











THIS SPACE 


$2.50 Per Month &_%ent== 
58 Cents Per Week 











Less Than Yearly: $2.80 Per Moath 


ULMUS PUMILA 
SIBERIAN ELM (D. Asiatic Elm) 
Seedlings and Shade Trees 


Ask for Illustrated Circular and Price List. 
Can use some nursery st im exchange. 


HOME NURSERY COMPANY 


RICHLAND, WASH. 














“We Ship ’Em Quick” - 
TREES. GRAPE VINES ond SHADE TRESS 
CUT LEAF WEEPING BIRCH, A SPECIAL TY. 

pion Nurseries 
PERRY, OHIO 
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Registry Lists at the Memphis Convention 


Southern Association Registry 


P. D. Ashmore, T. G. Owen & Son, Colum- 
bus, Miss. 

J. C. Ahern, Sirron Nurseries, Atlanta, Ga. 
James H, Adams, Evergreen Nursery, Mem- 
phis, Tenn. 

Gene Boerner, Jackson & Perkins Co., New- 
ark, N. Y. 

FE. C. Boyd, Forest Nursery Co., McMinn- 
ville, Tenn. 

J. R. Bragg, Cumberland Valley Nur. Co., 
McMinnville, Tenn. 

ae . Barwick, Helena, Ark. 

W. H. Bell, Huntsville, Ala., Nurseries. 
James G. Bailie, Fruitland Nurseries, Au- 
gusta, Ga. 

J. B. Baker, Baker Bros., Ft. Worth, Tex. 

E. H. Ballard, Piggot, Ark., Nurs. 

Mrs. Monte C. Brown, Kansas City, Mo. 

E. W. Chattin, E. E. Chattin, Southern 
Nursery & Landscape Co., Winchester, Tenn. 

R. C. Chase Jr., Chase, Ala., Nursery Co. 
A. J. Cultra, Onarga, IIL, Nur. Co. , 
John C. Chase, Benj. Chase Co., Derry, N. H. 
Cc. E. Cary, Educational Division A. A. N., 
Davenport, Ia. 

Ben. H. Dudley, Southern Nur. & Land- 
scape Co., Memphis, Tenn. 

W. R. Dixon, Rock Pike, Memphis, Tenn. 
Miss E. B. Drake, Winchester, Tenn. 
Wm. J. Diebel, Griffing Nurseries, Macclen- 
ny, Fla. 

“Tom Dodd, Dodd & Welch, Semmes, Ala. 

FE. G. “Fitz” Dudley, Southern Nur. Co., 
Winchester, Tenn. 

D. G. Edwards, Poplar Ave. Nurseries, 
Memphis, Tenn. 

Wm. Flemer, Jr., Princeton Nurseries, 
Princeton, N. J. 

H. Forrest, Piggot Nur. Co., McComb, 
Miss. 
T. C. Ferrell, Sr., Humboldt, Tenn. 
J. B. Fly, Commercial Nurseries, Memphis, 


O. W. Fraser, John Fraser, Fraser Nurs- 
eries, Birmingham, Ala. 

Mr. and Mrs. Davenport Guerry, Davenport 
Guerry, Jr., Guerry Nurs., Macon, Ga, 

Fred Grindler, Lookout Nurs., Chatta- 
nooga, Tenn. 

J. T. Grant, Jr., Fraser Nurseries, Birming- 


ham, Ala. 
W. T. Hanner, North State Nurs. Co., Jul- 


ian, N. C. : 
Walter W. Hillenmeyer, Lexington, Ky. 
H. O. Hudgins, Sirron Nurs., Atlanta, Ga. 
J. Cc. Hale Nursery Co., Winchester, Tenn. 
John F. Highberger, Landscape Arch., 
Memphis, Tenn. 
_ W. Hall, Piggot Nur. Co., Piggot, Ark. 
Albert Johnson, Johnson’s Nur., Memphis, 
Tenn. 


WANTED AND FOR SALE 


PERENNIAL GROWER WANTED 


General wholesale nursery, also growing 
perennials, has opening for foreman of 
perennial department. Must have knowl- 
edge of perennial plants, growing, packing 
and shipping. Applicants should state 
‘former experience, if now employed and 
where, age, if single or married, salary ex- 
pected, give references and particulars in 
general. Address all applications to B 104 
care “American Nurseryman,” Rochester, 


N. Y. 


WANTED SALESMAN 


A real go getter. One who is a closer, with 
knowledge of Landscape Gardening, to sell high 
class Ornamental Nursery Stock. Fine oppor- 
tunity for the right party. Address B-101, 
“American Nurseryman,” Rochester, N. Y. 




















P. M. Johnson, Lindley Nur. Co., Pomona, 


Wm. H. Howard, Howard-Hickory Co., 
Hickory, N. C. 

J. B. Howard, Mt. Arbor Nurs., Shenandoah, 
Iowa. 

W. R. Hunter, Southern Nur. Co., Winches- 
ter, Tenn. 

L. W. Jones, Jones Norfolk, Va., Nurseries. 

L. E. Kehoe, Germantown, Tenn., Nurseries. 

T. Kiyono, Crichton, Ala. 

Fred Landis, Lookout Nursery, Chatta- 
nooga, Tenn. 

R. G. Lyon, H. G. Hastings Co., Atlanta, Ga. 

Mark Lanier, Harlan Farms Nur., Lock- 
hart, Ala. 

A. F. Lake, Shenandoah, Ia., Nurseries. 

Arthur Murray, Poplar Pike Nur., Mem- 
phis, Tenn. 

Lee McClain, Washington Heights Nursery, 
Knoxville, Tenn. 

Cc. P. MeNeil, Griffing’s Nurseries, Beau- 
mont, Tex. 

Harry E. Walter, 
Springfield, O. 

T. N. Nicholson, Harry Nicholson, Commer- 
cial Nursery Co., Decherd, Tenn. 

Raiph T. Oleott, American Nurseryman, 
Rochester, N. Y. 

Clyde Potter, Potter Sales Nur. Co., Me- 
Minnville, Tenn. 

E. D. Richmond, Pike Co. Nurs., Concord, 
Ga. 

E. E. Rutherford, Gateway Nurs. Co., Knox- 
vile, Tenn. 

E. Fred Rowe, McFarland Publicity Ser- 
vice, Harrisburg, Pa. 

Chas. O. Rolfe, Chase Nur. Co., Chase, Ala. 

Cc. A. Simpson, Simpson Nur. Co., Monticel- 
lo, Fla. 

W. J. Smart, D. Hill Nur. Co., Dundee, Ill. 

J. H. Smith, Smith Bros,, Germantown, 
Tenn. 

John Shirley, Monroe's Landscape & Nur. 
Co., Atlanta, Ga. 

Cc. R. Stephens, Glen Saint Mary Nur., Glen 
Saint Mary, Fla. 

K. Sawada, Overlook Nur., Crichton, Ala. 

L. P. Smith, Smith Nur. Co., Germantown, 


Berryhill Nur. Co., 


n. 
S. W. Taliaferro, Southern Nur. Co., Mem- 
phis, Tenn. 

Cc. L. Tipton, Little Rock, Ark. 

A. N. Watson, Monticello, Fla., Nur. Co. 

E. S. Worthen, Texas Nur. Co., Sherman, 


>. S. Welch, Mount Arbor Nur., Shenan- 
doah, Ia. 

J. Slater Wight, Wight Nur. Co., Cairo, Ga. 

George F. Verhalen, Verhalen Nur. Co., 
Scottsville, Tex. 

D. S. Vaughn, Huntsville, Ala., Wholesale 
Nur. 





MISCELLANEOUS 
FOR SALE 


Every Nursery Agent needs help. “SEEDS 
OF SUCCESS—PART 1” gives him the help 
that makes him a real producer. You can 
place this wonderful little book in the hands 
of every one of your agents for less than it 
costs you to write each one a personal letter. 
Let us tell you about it. THE DU BOIS 
PRESS, HORTICULTURAL PRINTERS, 
ROCHESTER, N. Y. 

















Florist, Seed and Nursery, Utah. Most 
beautiful place in Utah. Established 20 years. 
Has A-1 cash trade. Wishes to retire, will 
sell at sacrifice. NATIONAL BROKERAGE 
CO., 407 Hosp. Bldg., Omaha, Neb. 

STOCK FOR SALE 

Fifty acres of leading varieties of peonies. 
Visit us in May. Phil Lutz Peony Prarms. 
Boonville, Ind. 

Norway Maple, 8 to 10 ft.; Norway Maple 
Seedlings, 18 to 24 in. Frank G. Long, New 


Carlisle, Ohio. 
BOOKS 

















WANTED.--Landscape Architect 


First class, experienced, with ability to close 
the deal. Must be refined gentleman, young to 
middle age, capable of interviewing a very 
wealthy clientele. Give details in first letter. 
Address B-100, “American Nurseryman,” Roch- 
ester, N. Y. 








FOR SALE 


82 acres of well-drained fertile farm, 
suitable for nursery or wholesale florist, 
one minute walk from R. R. Station be 
tween Milwaukee and Chicago. Price 
and terms reasonable. 


Apply JNO. J. SPELLMAN 


Room 708 77 W. Washington St., Chicago, Ill. 
' or 273 Market Square, Lake Forest, lll. 











| IT COSTS LESS THAN 21 CENTS A 
'MONTH TO KEEP IN TOUCH WITH THE 
‘TRADE’ THROUGH A REAL NURSERY 
ITRADE JOURNAL. 


le 


BAILEY’S STANDARD CYCLOPEDIA OF 
HORTICULTURE, 2 vols. Illustrated. Fully 
indexed. 3639 pages. Indispensable for horti- 
cultural reference. The standard authority 
everywhere. Sold only in complete sets. 
Price $25 per set. American Fruits Pubs. 
Co., P. O. x 124, Rochester, N. Y. 

LIST OF 119 BOOKS on Horticultural sub- 
jects covering Nursery, Greenhouse, Field, 
Ornamental and Fruit Stock, Vines, Insecti- 
cides, Spraying, jeagecssing, Diseases, In- 
sects, Orchards, Gardens. even books on 
Landscape Gardening. List sent on request. 
American Fruits Pubg. Co., P. O. Box 1324, 
Rochester, N. Y. 


THIS SPACE 


$2.50 Per Month U4«,Yearly Term 
58 Cents Per Week 
Less Than Yearly: $2.80 Per Month 


AMERICAN NURSERYMAN should be 
regularly on your desk. .A business aid. 
Bristling with exclusive trade news. Ab- 
solutely independent. NOT OWNED BY 
NURSERYMEN. 




















Southwestern Association Registry 


Will B. Munson, Denison, Tex. 
W. C. Griffing, Beaumont, Tex. 
Jim Parker, Tecumseh, Okla. 
J. B. Baker, E. S. Baker, Baker Bros., Fort 
Worth, Tex. 
Edward Teas, Houston, Tex. 
Mrs. T. B. Foster, Denton, Tex. 
S. Arai, Genoa, Tex. 
A. L. Thompson, Tyler, Tex. 
H. B. Katz, St. Louis, Mo. 
Paul Pritchard, Ottawa, Kan. 
A. B. Mayhew, Sherman, Tex. 
C.4P. O'Neal, Tyler, Tex 
Garth Rolfe, Sherman, Tex 
E, S. Worthen, Sherman, Tex. 
A. N. Watson, Monticello, Fla., Nur. Co. 
Thomas E. Murrey, Wills Point, Tex. 
Chas. A. Simpson, Simpson Nur. Co., Mon- 
ticello, Fla, 
H. N. Shamburger, Wills Point, Tex. 
V. H. Wilson, Wills Point, Tex. 
Armstrong Nursery, Ontario, Cal. 
H. E. Hall, Sherman, Tex. 
Mr. and Mrs. W. E. Rey, Oklahoma City, 
Okla. 
Mr. and Mrs. C. E, Garee, Noble, Okla. 
P. T. Shamburger, Winona, Tex. 
C. S. Shamburger, Winona, Tex. 
L. T Shamburger, Tyler, Tex 
M. &. Shamburger, Tyler, Tex. 
M. C. McNeill, Beaumont, Tex. 
J. T. Foster, Durant, Okla. 
Geo. F. Verhalen, Scottsville, Tex. 
R. B. Garbrough, Dallas, Tex. 
J. E. Pierce, Pilot Point, Tex. 
t. H. Freeman, Waxahachie, Tex. 
Mr. and Mrs. J. W. Erwin, Denton, Tex. 
N. G. Crews, Waco, Tex. 
Alvin Kidwell, St. Matthews, Ky. 
R. T. Martin, Sparta, Ky 
E. H. Ballard, Piggott, Ark. 
J. Frank Sneed, Muskogee, Okla. 
Leo Conard, Stigler, Okia. 
Richard Keith, Piggott, Ark. 
Fred Teas, Houston, Tex. 
Carmen A. Walton, Conroe, Tex. 


Gurney Seed Nursery Co., Yankton, S. D. 
—‘“We do a catalog business of Nursery 
stock. Spring sales were very satisfactory 
and fall sales are just starting to come in. 
We expect a good fall business as crops 
are reasonably good throughout our trade 
territory.” 


CONNECTICUT 
VALLEY 
L. O.S. 


SPECIALIZING IN 


Clematis Paniculata 
2 Year 
Ampelopsis Veitchii 
1 & 2 Yr. 


Barberry Thunbergi 
1 & 2 Yr. 


Rosa Multiflora Japonica 
Ete. Ete. Ete. 


NORWAY SPRUCE 


4 Yr. Trans., Grafting Size 
Graded 6mm & up 
READY NOW 


BIOTA ORIENTALIS 


Transplants 
Graded 5mm & up 
READY ABOUT SEPT. 15TH 


C.E. Wilson & Co., Inc. 


MANCHESTER, CONN. 


When writing to advertisers just mention 
American Nurseryman. 











PEONIES 
WHOLESALE GROWERS 


PEONIES EXCLUSIVELY 
DESCRIPTIVE, INSTRUCTIVE CATALOG 


HARMEL PEONY COMPANY 
BERLIN, MARYLAND 
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Huntsville Grown 
Shrubs, Roses 
Fruit and Shade Trees 
Thoroughly Matured 


Weather and soil make ideal digging conditions. 
When in need of good stock and prompt shipment, call 
on us. We will be mighty glad to serve you. 


The Huntsville Wholesale Nurseries, ic. 


1872 HUNTSVILLE, ALABAMA 1928 

















SOMETHING NEW 
In Butterfly Bush 


BUDDLEIA LINDLEYANA—In many ways super- 
ior to the common Magnifica. More upright in 
growth; smaller, clean-cut foliage. Resembles privet. 
Flowers are violet-blue. A comer—watch it. 


FALL TRADE LIST will be in the mails early in 
September. We aim to have your name on our mail- 
ing list but sometimes we err. Tell us if we do. 


A. WILLIS & COMPANY 
Wholesale Nurserymen OTTAWA, KANSAS 

















This Mark Upon a Shipment of Nursery Stock 
Is a Guarantee of Quality. 


Mr. Nurseryman— 


HERE IS A SERVICE 
YOU WILL APPRECIATE 


fj TTHE MOUNT ARBOR NURSERIES 
is one of the few places in the country 
ready to supply you at all times with 
any and every kind of Nursery Stock you 
need—in whatever quantity you want—and 
at as low a price as the same quality can be 
bought anywhere. 


And, at the same time, we can furnish 
you with every supply you use. No need to 
run all over the country to get boxing lum- 
ber, nails, moss, shingle tow, spades, etc. 
We have them all! 


Learn to Depend Upon Us 
For Everything You Need 


Mount Arbor Nurseries 
E. S. Welsh, Prop. 


Shenandoah, lowa 








Stock for Fall 1928 


Write for copy of new wholesale trade list contain- 
ing prices on thousands of trees, shrubs, roses and 
perennials. 


Per C. Per M 
Amour River North Privet, 2-3’... .. $10.00 $ 70.00 
Amour River North Privet, 3-4’... .. 12.00 100.00 
Catalpa Bungeii, 2 yr. heads, 4-5’.... 90.00 500.00 


Send us your list of wants as we can often quote 
lower than wholesale on stock in heavy surplus. 


Onarga Nursery Co. 


CULTRA BROS., Mgrs. ONARGA, ILLINOIS 




















Wayside Gardens 


HARDY PERENNIAL PLANTS 
EXCLUSIVELY 





Write ror Trade List. 


THE WAYSIDE GARDENS COMPANY 


MENTOR, OHIO 

















New FELINS Tying Machine 


Bigger and Better Than Ever 


TIES SMALL NURSERY STOCK, 
PLANTS, CUT FLOWERS 


Better and much quicker than by hand 





SAVE One 
TIME Nursery 
_ has 

It Thirteen 
Will of 
Pay Our 
YOU Machines 

to _ 
Have SAVE 
One = = TWINE 


Tying Machine Co. 


MILWAUKEE, WIS. 


Felins 


1194-96 Fourteenth St. 


| THIS SPACE 


$5.60 PER MONTH 
Under Yearly Term—Including publication 

Twice a Month for the Single Rate 

CHIEF EXPONENT OF THE NURSERY TRADE 






































J 























Hill’s 
Evergreens 


Year after year HILL’S EVERGREENS continue 
to be the choice of leading nurserymen everywhere. 
You can buy from HILL’S with full assurance that 
you will get what you order, true to variety, fully 
up to the size and trees first-class in every way. 
The following items are only a few of the many 
varieties to be found in our new Fall Wholesale 
Trade List. Shipment either now or in the Spring. 


Inch 100 1000 


Allen aleemmes occ c cece ccccccccens x 6-8 $ 8.50 $ 75.00 
Ales GOMOONOR 2c cccccccccscccccces x 6-8 30.00 275.00 


Juniperus chinensis .............--- ° 6-8 8.50 75.00 
Juniperus chinensis .............++. xx 8-10 15.00 140.00 
Juniperus chinensis pfitzeriana ...... xx 8-10 25.00 240.00 
Juniperus chinensis pfitzeriana....... xx 10-12 30.00 290.00 
Juniperus chinensis pyramidalis blue. .1 yr. Grafts GEGO sn cues 
Juniperus chinensis pyramidalis green.1 yr. Grafts GO6O = ceccse 
Juniperus chinensis sargenti green....1 yr. Grafts 50.00. ...... 
Juniperus communis depressa ........ ° 6-8 5.00 40.00 
Juniperus communis depressa........ xx 10-12 35.00 300.00 
Juniperus communis hibernica ....... x 8-10 11.00 100.00 
Juniperus excelsa stricta ............ xx 6-8 20.00 190.00 
Juniperus horizontalis douglassi..... . xx 6-8 20.00 175.00 





Juniperus japonica 25.00 240.00 
Juniperus sabina ..... 15.00 140.00 
SEE GERD ccc creregoccccces es 40.00 375.00 
Juniperus sabina horizontalis ........ _ 4-6 13.50 125.00 
Juniperus sabina von ehron.......... x 4-6 20.00 190.00 
Juniperus scopulorum .............. ° 6-8 8.00 70.00 
Juniperus virginiana cannarti........ 1 yr. Grafts Gee 38s 6 aan 
Juniperus virginiana elegantissima...1 yr. Grafts ir 
Juniperus virginiana glauca......... 1 yr. Grafts GES ceses 
Juniperus virginiana Kosteri......... xx 8-10 30.00 275.00 
Pachysandra terminalis ............- ~ 4-6 6.00 45.00 


DORR GURNEE oc ccccceccecececses = 8-10 7.00 60.00 
Picea canadensis ...........-see000 xx 10-12 20.00 190.00 
Picea canadensis albertiana.......... x 8-10 12.00 110.00 
POMRE GEIUIED ccccccscccensccccceces x 8-10 9.50 85.00 
PE MD sv cccncveweeereedeenses x 10-12 11.00 100.00 
Picea pungens 8-10 13.00 120.00 
Pinus mughus 6-8 14.00 130.00 
Pinus mughus 8-10 37.50 325.00 

















EE 2 ce bk ceca d kwh wai dewe 666 6-8 6.00 50.00 
En aes og whale 6 ne with O60 4% x 8-10 7.00 60.00 
PD SEED cccccccestecoccccoseose ~ 8-10 6.00 50.00 
Pe SD  dcacecehrececdsceane x 8-10 6.00 50.00 
Pseudotsuga douglassi .............- xx 8-10 15.00 140.00 
VOD GUMIEROR cc ccccccccccceveses x 4-6 20.00 190.00 
Taxus cuspidata nana .............- x 4-6 20.00 190.00 
i CE oc wecenanecawneue x 10-12 7.50 65.00 
Thuya occidentalis ..............++: xx 12-18 20.00 190.00 
Thuya occidentalis douglassi aurea.... xx 8-10 15.00 140.00 
Thuya occ. douglassi pyramidalis.... . xx 6-8 14.00 130.00 
Thuya identalis globosa .......... xx 8-10 12.00 110.00 
Thuya occidentalis hovey ........... xx 8-10 12.00 110.00 
Thuya occidentalis lutea ............ xx 6-8 17.50 165.00 
Thuya occidentalis pyramidalis ...... xx 10-12 15.00 140.00 
Thuya occidentalis rosenthalli ....... xx 6-8 20.00 190.00 
Thuya occidentalis umbraculifera .... xx 6-8 20.00 190.00 
Thuya occidentalis wareana ......... xx 8-10 15.00 140.00 
Thuya occidentalis woodwardi ....... xx 8-10 15.00 140.00 
Thuya orientalis aurea nana ......... x 6-8 15.00 140.00 
Thuya orientalis bonita ............. x 4-6 13.00 120.00 
Thuya orientalis compacta........... x 6-8 15.00 140.00 
Thuya orientalis pyramidalis......... x 6-8 15.00 140.00 
TOM GRMREOMEED 2c ccc ccsercccesens xx 6-8 16.50 150.00 
WOUND GHORESREED 8 cdccececseccusses xx 12-18 50.00 475.00 


Each x indicates one transplanting. B&B signifies balled and bur- 
lapped. 50 of same size and variety at 100 rate. Send for trade 
list, which lists complete assortment of Evergreens for lining out 
as well as larger grades. CONIFFER COMMENTS is the name of a 
60-page booklet on the planting and culture of Evergreens, contain- 
ing a large amount of valuable information about Evergreens. Sent 
upon receipt of 10 cents in stamps. 


Box. 402 


D. Hit Nursery Co. 


EVERGREEN SPECIALISTS ~ LARGEST GROWERS IN AMERICA 






















































































































































































DUNDEE ILL. 























